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1. Structure and Operations of the Group of Companies.

Overview and Nature of Business of Group of Companies
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1999 The Company was established by Mr. Thongkam Manasilapan, under the name Simat Mobile Computer
Company Limited (former name) which conducts the business of distributing mobile computer equipment
(Mobile Computer). Further the Company developed and expanded into the business of providing technology
under the name of Simat Technologies Public Company Limited.

2007 The Company listed its shares on the MAI Stock Exchange.

2008 The Company established Simat Label Company (“Subsidiary”) to engage in the business of producing and
distributing Label products.

2008 The Company expanded its business to Vietnam by investing in Sino Trading and Service Corporation. (“Associ-
ated Company”) (40% owned by Simat Technologies Public Company Limited) to expand to Vietnam.

2013 The Company expanded its business to broadband business. It provides high-speed internet service via fiber
optic network (FTTx) under the brand “Sinet”.

2018 The Company expanded its business to the silk screen printing business by investing in shares of Hinsitsu (Thai-
land) Company Limited, amounting to 70 percent of all common shares.

2019 The Company has started providing high-speed internet service within the project contract to provide high-speed
internet service in remote areas in the northeastern region with the NBTC Office.
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The Company expanded its business to the cable TV business by investing in the shares of Digital Cable Com-

munication Company Limited (DCOM), 50 percent of all common shares and has expanded its business to the

renewable energy business and engineering by jointly investing in establishing Natural Power Energy Company
Limited (NPE), amounting to 60 percent of all common shares.

The Company supports the plan to issue and offer newly issued ordinary shares of HST and to list the shares

on the MAI Stock Exchange (MAI) to support further business expansion plans and enter foreign markets in the
future. The Company has increased capital in Natural Power Energy Company Limited (NPE) to be 84 percent of
all common shares . Then, Natural Power Energy Company Limited (NPE) has invested the raised capital in solar

energy project producing energy and selling to customers, amounting to a total of 8 projects.

1.1 Policy and overview of business operations

1.1.1 Vision, objectives, goals and strategies

The Company has set goals for sustainable business growth and development within the next 5 years as follows:

Focus on expanding business in government projects related to providing high-speed internet and
information technology.

Focus on the business of renewable energy, batteries, electric vehicle chargers , electric cars , and
carbon credit business.

Reduce the size of the high-speed internet service business in the consumer market adjusting to
market conditions and competition while deciding to expand into the corporate customer market, a
target with good profits and stable income

Develop label product business and silkscreen achieving high-quality products with specific features
according to the needs of customers in the electrical and electronic appliances group.

Carry out mergers and acquisitions to expand business into related businesses.

Leading Hinsitsu (Thailand) Public Company Limited (HST) , which is a subsidiary of the Company to
list on the Market for Alternative Investment (MAI) , such spin-off will help strengthen its finances by
raising funds on the stock exchange by itself to support the business expansion of HST and HST's
subsidiaries in the future, reducing dependence on funding sources from the Company. This will
benefit HST and its shareholders in the long run.

The Company has set a strategy for operating its business, emphasizing strategies and differentiation. In

order to make the Company's business achieve core competency and competitive advantage over competi

tors, the Company has been positioning itself in the market without focusing on achieving low prices but

providing high quality service and products.

1.1.2 Important changes and developments

Power to control of the Company in the past year

In the past year, there were no persons or juristic persons that has majority control over the business,

that is, there are no shareholders with voting rights in the Company exceeding 50 percent of the total number

of voting rights. Therefore, there is no one directly or indirectly with majority votes at the shareholders

meeting.
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Nature of business operations in the past year
. Government project business
. Producing and distributing label products business

. Silk Screen printing business

1
2
3
4. Broadband internet service business
5. Renewable energy business
6. IT business
7. Trading business

Changes in shareholding structure, management or business operations or other important events

In the past year, the Company has purchased 3 percent of the common shares of Hinsitsu (Thailand) Public
Company Limited from One to One Contacts Public Company Limited, resulting in the proportion of
shareholding in Hinsitsu (Thailand) Company Public Company Limited to change from 60 percent to 63 percent.
(no effect on control). The Company has disclosed such information, impact on financial position and

operating results in the management discussion and analysis report.

1.1.3 Commitments that the Company promises in the securities offering form

-None-

1.1.4 Company’s name, location of head office, type of business, registration number,

telephone, website, and total number and type of shares sold.

Company name Simat Technologies Public Company Limited

Business type 1. Providing complete information technology services
2. Providing broadband internet service

Location: Head office No. 123 /143-144 Chalongkrung Road, Lamplatew, Ladkrabang,
Bangkok 10520
Telephone : (66 ) 0 2326 0999

Registration date Registered as a public Company on July 18, 2006.
Registration number 0107549000122
Listed on the MAI stock exchange on December 12, 2007.

Company website www.simat.co.th

Paid-up capital 648,564,609.00 baht ( 648,564,609 common shares at a par price
of 1 baht per share)

Registered capital 860,870,005 common shares
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1.2 Nature of business

1.2.1 Income structure separated by business group according to consolidated financial

| om | wm | ma |
Product/Srevice Operate B
sink - AERFAENEES
million million million
2 3 28

0%

statements.

1. Information Technologies Solution Services  Simat Technologies Plc. 0% 3%

2. Production and Sales Of Label Product ~ Simat Label Co.,Ltd. 236 27% 239 26% 178 18%

Hinsitsu (Thailand) Plc.
3. Silkscreen Printing 194 22% 338 37% 420 43%
Hinsitsu Precision (Thailand) Co.,Ltd.

Simat Technologies Plc.

0, 0, (o)
- Birozelszme Digital Cable Communication co.,Ltd. £ G = e 65 e
5. Groverment Project Simat Technologies Plc. 271 31% 271 29% 266 27%
6.Sales, install and maintain engineering : :
systems and electrical equipment, Sl TeEielegtes e, 44 5% - 0% - 0%

Natural Power Energy Co.,Ltd.
renewable energy

Simat Technologies Plc.
7. Other Hinsitsu (Thailand) Plc. 68 8% 14 2% 15 2%
Simat Telecom Co.,Ltd.

Total Revenne 871 100% 922 100% 972 100%

From the table of income structure, the silk screen printing business and label products are the
businesses that generate the highest income according to the consolidated financial statements at 49 percent
in 2023. It is characterized as a recurring income as the product is a part of electrical appliances and parts.
But due to Hinsitsu (Thailand) Public Company Limited (HST) had moved to a new factory, this caused
production to be discontinuous during the transfer of production lines and led to lost opportunities. Anyhow,
in the 4th quarter, operations has returned to normal. Products in this category are in increasing demand,
both replacements for old and deteriorated productions and development of new product lines.
The Company expects to grow in line with the growth of the economy.

Government projects are a business that generates the second highest income at 31 percent in 2023,
with revenue from a project contract to provide high-speed internet service in remote areas (Zone C),
Group 4, Northeastern Region 2, with the Office of The National Broadcasting and Telecommunications
(NBTC). The revenue recognition in 2023 is revenue recognition in Phase 2 as continuous revenue for
providing internet services and maintenance for a period of 5 years after transmission the completed work
in Phase 1.

In 2023, the Company has invested in the renewable energy business, solar energy which investing in
the project to sell electricity produced from private power purchase agreements (PPA), system installation
(EPQC), and trading. All new business generated income for the Company of approximately 100 million baht,
accounting for 10 percent of total income.
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1.2.2 Product Information

1) Product and service characteristics
P . Distributi ‘ :

Label business is operated by Simat Label Company Limited (subsidiary) providing services in the design,
development and processing of adhesive printed materials for customers in the electrical and electronics
industry by procuring and developing raw materials and designing the production process to create
product with specific properties to meet customer needs. Receiving recurring income (repeatitive orders)
as the product is a printed matter with adhesives used for attaching to the workpieces of electrical
appliances and electronic components which is an essential part of electrical appliances. This business
generated higher profit than the businesses that sell low-grade or cheaper label products. This is because
the Company's products must have specific properties according to customer needs, such as heat
resistance, flexibility, or low tolerance values, etc. The customers are electrical appliances, electronic
devices, and smartphone business groups

10

YEAR

WARRANTY

Silk screen printing business is operated by Hinsitsu (Thailand) Public Company Limited (subsidiary)
and Hinshitsu Precision (Thailand) Co.,Ltd. (subsidiary) providing design, development, and production
services for silk screen and label stickers used in the electrical appliance industry, electronic equipment
and various communication devices for customers in the electrical and electronics industry by procuring
and developing raw materials and designing the production process to create product with specific
properties to meet customer needs. The income is characterized as recurring income (repetitive order)
because the products are considered part of electrical appliances and electronic components, which are
needed in accordance with the demand for the customer’s product. The customers are electrical
appliances and electronic equipment business group.

High Value
Product

sl aignla e e s @) @@ @G ==

Silk Screen /
Touch Screen

uuuuu
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Government Proj rvi
The Company signed the project contract to provide high-speed internet service in remote areas
(Zone Q), Group 4, Northeastern Region 2, with the Office of The National Broadcasting and Telecommuni-

cations (NBTC). The project value is 2,248 million baht The project has brief details as follows:

Project name : Project to provide high-speed internet service in remote areas (Zone C),
Group 4, Northeastern Region 2
Target area : The provinces of Kalasin, Mahasarakham, Yasothon, Roi-et, Sisaket,
Amnatcharoen and Ubonratchathani.
Project value : 2,248 million baht
Scope of work : Divided into 5 types of services as follows:
1) Providing public high-speed internet service (Wi-Fi) in target villages.
2) Providing public high-speed internet service center buildings (USO Net).
3) Providing public high-speed internet service rooms (USO Wrap).
4) Providing public high-speed internet service for schools.
5) Providing public high-speed internet signal service for the subdistrict health
promoting hospitals.
Operational period : Divided into 3 phases as follows:
1) Phase 1 : Procurement of service equipment, installation, and readiness testing
before service (300 days).
2) Phase 2 : Management and maintenance for 5 years (60 months).
3) Phase 3 : Delivery of equipment after the end of Phase 2 (within 60 days).

Revenue recognition :  Begin to recognize revenue in the 1st quarter of 2019 onwards.

GOVERNMENT PROJECT

USO Project

usmssunasifinnnuiSago uWuAHwIna Zone C NdUR 4
mAaSuNIdgVIKUD 2 Yyamdtyauisou 2,100, aiuuin

s=g=DaNTuUNU

s::A 1 MsSaMUNSOIUSMS MsAQAY MsNaaauAIUWSDUNDU
mMstAUSMS (300 3u) Yam630 auuin (95% Sugsiwld cu Ju Q1/21)

s:e:R 2 Msusmssamsua:hsosnuciadon 5 U (60 dou) yam
1,470 ahuunn (sasussela)

S::A 3 MsUBURUNSNIKALINAUFQ S:o:A 2 (Melu 60 3U)
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Busin renewabl

The Company jointly invested in establishing Natural Power Energy Company Limited (NPE) to conduct

business in selling electricity, power plant, businesses related to electricity generation, engineering and

related businesses. Presently the capital has been invested to generate electricity from solar energy

amounting to a total of 8 projects.

SOLAR PROJECT
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Busin f ing an Win

Due to the renewable energy business, the Company has been appointed as a distributors for
equipment manufacturers for the business of producing electricity from solar energy. And also sell the
other equipment.

TRADING

KEHUA /

= TECH

AUTHORIZED CERTIFICATE Gold Distributor Certificate 2023

SIMAT TECHNOLOGIES PUBLIC COMPANY LIMITED
| SIMAT TECHNOLOGIES PUBLIC CO.,LTD. has been appoteeed a5 Gold Distributor in Thallan
is the official distributor and service partner of

(hoymiles

XIAMEN KEHUA DIGITAL ENERGY TECH CO,,LTD.

| energy storage system,
es

Integrated information technology service business

Group of Companies provide complete information technology services. Services include the
distribution of computer hardware along with the development of computer programs and providing
maintenance services throughout the country. Target customers are large retail businesses, warehouses,
transportation businesses, manufacturing businesses and government businesses that require an efficient

data storage system.

(1) Hardware products refers to the hardware product combined with the software operated under
Simat Technologies Public Company Limited, focusing on distributing computers, CCTV cameras, CCTV
equipment, billboard media, advertising , public relations, WiFi connection devices, and various
communication devices.

(2) Software products are focused on software development by analyzing and designing programs
that are consistent with the needs of each customer (Solution Provider), including developing software
applications related to information technology that helps keep data in the organization up-to-date ( Real
time) and more accurate, especially information related to inventory or various resources that are large
in number and difficult to verify. The software will make the organization's operations more efficient.

(3) Maintenance service for hardware equipment and software programs that the Company distributes,
including customers’ equipment and systems used in conjunction with products distributed by
the Company.
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Solution & Services

SYSTEM INTEGRATOR

The Company provides high-speed internet service via fiber optic network (FTTx) to urban areas in
Nakhonratchasima, Chiangmai, Khonkaen, Bangkok Metropolitan areas under the brand "Sinet".
The customers are household consumers (Home-use) and small and medium enterprises (SME).

BROADBAND INTERNET

FTTx : Fiber To The X

FTTx giounon Fiber to the x Ao sunosiaan uSOao Toatdane
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2) Market conditions and competition

The label and silk screen printing business is operated by Simat Label Company Limited and Hinsitsu
(Thailand) Public Company Limited (subsidiaries). Having been in this business for more than 10 years,
it is accepted by customers for the quality of its products and services. The group of companies emphasizes
on developing quality products according to customer needs and emphasis on after-sales service to
maintain the main customer base, mostly manufacturers of electrical appliances, electronics, and office
supplies from leading brands from abroad such as Japan, Korea, China and Europe, including customers
who assemble the products and forward them to the above leading brands. Most of customers have
production bases and factories in Thailand. In addition, the Company and its subsidiaries have established
policies and strategies for conducting business to maintain the existing customer base and expand the
market to new customers, so the group of companies can compete in the long term and continuously
develop the production capabilities .

Customer characteristics and target customer groups.

The customer groups are mostly foreign companies with production bases in Thailand. The produce
and export but some is sold within the country. The customers could be separated according to industry
in 4 major groups:

1) Electrical appliances industry group.

2) Office equipment product group.
3) Electronics product group.

)

4) Other groups such as automotive parts product, trading group, a group of customers who buy
and resell products such as blank labels or color-printed, cut-to-size products, double-sided

tape or other raw materials , etc.
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The Company's customer groups are quite diverse with more than 200 customers. In 2021 , there
was 1 major customer that generated sales for the Company accounting for more than 10 percent of
total sales. While in 2022 and 2023, there was no major customer with sales accounting more than 10%
of total sales.

Most of the main income of the Company comes from existing customers which has a good, long-lasting
relationship. The customers have continuous orders and are regular customers of the Company. In the
meanwhile, new customers will not be able to create significant sales for the Company at this moment,
but it is likely that sales will grow more over time. In addition, if there is the movement of production
base in the electrical appliances and electronic parts industry to Thailand in the future, more electrical
appliances and electronic parts industry from foreign countries are coming to produce in Thailand. The

Company is ready and has the opportunity to offer products and services to those companies that may

be potential customers in the future.

Competition within the industry

The competition situation for silk screen and label sticker products for the electrical appliance and
electronics industry in Thailand is currently not very intense. This is because it is an industry that requires
a lot of technology and expertise in production, requires a relatively high investment. Therefore, the
number of competitors are quite limited. Especially the customers in the electrical appliance and
electronics industry are large foreign companies which need high quality products and services. There are
detailed and intensive selection and testing in many steps to be approved as a seller. Register as a seller
(approved vendor list), which usually has a small number for each type of product. In general, when
selected as a seller, you will receive orders from customers continuously and customers are loyal to
sellers because buyers want to maintain the quality of their products. Therefore, the opportunity for
new competitors is quite low.

Competitors that have the potential to compete and in the same market as the Company are both




Thai companies and multinational companies that have established production plants in Thailand, such
as Japan, China, Korea, Taiwan, etc., They are considered as competitors with high potential and have
technical knowledge in production and quality control, good access to customers who are multinational
companies with production bases in Thailand. Therefore, they are able to compete in offering products
to large international customers and being a trading partner that has been registered by customers
(approved vendor list) as the Company.

Status and competitive potential

The Company has expertise in silk screen products and label stickers which is characterized by high
quality printing and has been known in the industry for more than 10 years. The status and competitive
potential of each product are as follows:

Silk screen products: The Company is one of the leaders in producing quality silk screen work according
to the size and style that customers need. Silk screen producing requires specific skills, experience, and
specialist expertise, such as product design, block screens preparation, colors and materials analysis to
meet customer requirements, quality molds providing , expertise in printing planning and formatting,
waste reducing from printing, including production quality control steps and finishing product examining
before delivering to customers. The Company places importance to and sets as KPIs for the production
department including delivering products on time. As a result, the Company's products are accepted by
customers and there is a loyalty.

Label Sticker Products: The Company is a high quality printing manufacturer and accepted that the
quality meet the standard which set by customers. The Company focuses on customers in the electrical
appliance, electronics industry, and office supplies. The characteristics of products or workpieces will
have different characteristics according to each industry and use. This is because the Company has been
in the business of high quality printing for a long time, making the Company to be accepted and trusted
by customers. The Company has developed products to meet market needs, well-known, and accepted
by customers.

Press/die-cut products: The Company produces and sells press/die-cut products according to the
format that customers need. Most are sold to customers of silk screen products and sticker labels which
is a group of electrical appliances customers and electronics group mainly. Being a registered trading
partner (approved supplier list) with the customer groups makes the Company selling this product to
customers. This is in line with the strategy of offering many types of products to the existing customer
base of the Company.

Stamping products : The subsidiary is a manufacturer of susplates, used in strengthening the electrical
circuits inside smartphones. The only one customer of the subsidiary is a Japanese large electrical parts
manufacturing company with a production plant in Thailand. There are 3 competitors for such products,
who are foreign companies with production plants in Thailand. Since 2020, the competition has become
more intense, along with customers. There is a decrease in orders. Therefore, there is not much bargaining
power. The management considers that due to such intense competition, susplate may not be in line
with the long-term future business strategies and plans of the group. As such, The management considers
to reduce production capacity and be in the process of negotiating with customers to stop producing
and selling susplate.
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From considering the information of sales of competitors in silkscreen products, label stickers and

susplates in Thailand are as follows:

Competitors of silkscreen products

Sales income
Company name (million baht)

Year 2021 Year 2022

1. Fancy Industry Thai Company Limited 283.47 353.75
2. Thai Technoplate Company Limited 335.27 350.02
3. S.Sahathara (Thailand) Company Limited 306.62 295.60
q. Gaogi Electronics (Thailand) Company Limited 163.15 204.02
5. Kakihara Meiban (Thailand) Company Limited 171.37 178.28
6. Thai Sung Soo Company Limited 223.12 153.21

Source: Name list information from executives and income data collection from Corpus BOL.
Note:  * Sales revenue data for each Company may include many types of products.
** There is no information for 2023 yet because the financial statements for the year 2023, ending on December 31, 2023, have not
yet been submitted to the Department of Business Development, Ministry of Commerce.

Competitors of label sticker products

Sales income
Company name (million baht)

Year 2021 Year 2022

1. CPC Decal Company Limited 329.11 314.35
2. Adampack (Thailand) Company Limited 295.32 282.39
3. lbrane Advance and Technology Company Limited 173.63 202.09
4. Copack Company Limited 117.99 110.27
5. Code Label Company Limited 82.55 84.11
6. Brady (Thailand) Company Limited 40.86 72.82
7. Management of Art and Design Company Limited 5.42 54.65

Source: Name list information from executives and income data collection from Corpus BOL.
Note:  * Sales revenue data for each Company may include many types of products.
** There is no information for 2023 yet because the financial statements for the year 2023, ending on December 31, 2023, have not
yet been submitted to the Department of Business Development, Ministry of Commerce.

Competitors of Susplate Products

Sales income
Company name (million baht)
Year 2021 Year 2022

Mitsui Precision Thai Company Limited 490.94 409.94
2. Company TSKT Company Limited 304.34 304.34
3. Unitech TH Company Limited 291.08 291.08

Source: Name list information from executives and income data collection from Corpus BOL.

Note:  * Sales revenue data for each Company may include many types of products.

** There is no information for 2023 yet because the financial statements for the year 2023, ending on December 31, 2023, have not

| yet been submitted to the Department of Business Development, Ministry of Commerce.
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Industry trends

The Company's subsidiaries’ products are mainly used in the electrical appliance and electronics
industries with a proportion of revenue from customers in the electrical and electronic appliances group
of not less than 80 percent over past 3 years.

Production of electrical appliances in 2023 compared to 2022 shrank by 5.6 percent due to electric
motor products, thermoses, compressors, microwave ovens, refrigerators, rice cookers, fans, and electrical
transformers that have decreased. This is due to the continuous increase in production costs. In addition,
demand in the world market has decreased and the world economy has not yet recovered. However,
there has been an increase in the export of washing machines and transformers according to the needs

of the industrial production chain

Electrical appliance industry production index
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Source of production information : Office of Industrial Economics.
Import and export information : Electrical and Electronics Institute.
Forecast for 2023 and 2024 : Office of Industrial Economics and the Electrical and Electronics Institute.
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For the electrical appliance industry in 2024, it is expected that production will shrink by approximately
1.0-3.0 percent compared to the previous year. This is because uncertain production costs or raw material
prices and the global economic situation slow down. Meanwhile, exports are expected to expand by
approximately 2.0-8.0 percent compared to last year. The demand for electrical appliances products and
services is expected to continue growing in developing countries such as India and Vietnam due to
consumers and businesses in the region are looking to develop the technological infrastructure in the country
and more amenities for citizens or consumers.

Production of electronic products in 2023 shrank by 17.5 percent compared to 2022, with a decrease
in printer, HDD, semiconductor devices transistors, PWB, PCBA and IC products as a result of a shortage
of raw materials for production and higher costs. Exports of computer products and integrated circuits
have increased due to the need to develop new IT infrastructure technology and innovative equipment.
This creates a continuous demand for electronic component products.

Electronic industry production index
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Import and export information : Electrical and Electronics Institute.
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For the electronics industry in 2024, it is expected that the production and export of electronic products
will increase by approximately 1.0-5.0 percent compared to the previous year. This is because the demand
for electronic products in developing countries continues to grow in terms of infrastructure and the
development of information technology. Consumer demand for electronic products may decrease due
to higher capacity technology and the durability of equipment such as computers and components,
coupled with geopolitical uncertainties such as the Ukraine-Russia war and the trade war between the
United States and China. Those may create obstacles to industrial development or affect Thai entrepreneurs.

Therefore, it is still necessary to continue to monitor the situation.

Renewable energy, engineering and information technology business

Nature of competition in the business regarding engineering system, the Company conducts business
without focusing on price competition but instead focusing on offering solutions, products, and equipment
that are internationally accepted to suit the needs of customers in each project to provide customers with
an efficient and quality work system. Providing after-sales care and service creates satisfaction and
continuous relationship with customers. The majority of the Company's customers are government
and private sector organizations. The Company focuses on customers who have value reliability, work
experience, including the opportunity to complete the project primarily rather than focusing on price only.
The Company has reliable business partners such as Hoymiles, KEHUA TECH, ReneSola, and COMSYS SOLAR.

Lo
#la (Consys soLaR)

From the trend of competition in the industry, due to there are an increasing number of entrepreneurs

@qmiles KEHUA == | Dan

— TECH

in line with the expansion of macro businesses, resulting in intense competition, especially with modern
technology because the customers can access more information, mostly a price competition. However,
renewable energy, engineering, and system integration technology services should continue expanding
to meet the needs of the development of renewable energy systems, engineering work and system
integration technology which be adjusted according to the demand for renewable energy and the need
of information for business expansion, the complexity of rapidly changing information and technology
systems, including the demand for others solutions and services. Government customers will tend to
grow more than other customer groups due to the government’s policy which support the use of clean
energy and reduce greenhouse effect.

renewable energy and engineering industry trend.

At present, the role of electricity users, from being only purchasers of electricity (consumers), has
changed to being producers of electricity both for their own use and selling into the system (prosumers),
growing only in the production of electricity from solar energy installed on rooftops. Solar rooftop on
household and industrial sectors are increasing due to decreasing investment costs. Users may produce
electricity for their own use during times when there is sunlight and purchase electricity during periods
when not enough electricity is produced. In addition, some types of electricity users are able to sell
electricity that is produced in excess of demand into the system to the Electricity Authority as well,
resulting in a decrease in the amount of electricity purchased from the Electricity Authority. And this
makes the electric power system planning to support future electricity demand more complicated
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Currently, Thailand has prosumers, electricity users who have their electricity production systems paralleled with
the electricity grid and electricity consumers who have an electricity production system but do not run their sys-
tems in parallel systems with the electricity grid of the Electricity Authority. This latter type of prosumer currently
does not have measures to control the reporting of electricity production information to the government sector,
which greater numbers may affect the stability and quality of the overall electrical system. It also results in a
decrease in the purchase of electricity from the electricity authority. Therefore, operational guidelines must be

established to support this.

Prosumer installed capacity forecast results classified by each type of PEA user.

Year Total
ﬂﬂﬂﬂ----

2019 16.67 9.1 22.78 199.72 4.0 0.0 0.3 32.21 38.93 92.32 416.26

2020 19.69 28.24 48.44 342.46 9.98 0.17 0.97 33.07 39.46 92.53 615.00

2021 24.44 63.24 95.41 564.52 19.14 0.36 1.80 34.17 40.19 92.83 936.10

2022 31.96 120.92 171.81 878.32 32.22 0.67 3.00 35.55 41.18 93.26 1,408.88
2023 43.53 212.19 284.34  1,280.76 49.49 1.13 4.65 37.22 42.51 93.88 2,049.70
2024 60.57 355.93 437.50 1,755.94 71.56 1.78 6.83 39.13 44.27 94.77 2,868.28
2025 84.39 569.41 631.16 2,273.53 98.14 2.64 9.54 41.19 46.54 96.04 3,852.57
2026 115.96 862.50 863.37 2,798.73 128.91 3.70 12.62 43.28 49.37 97.81 4,976.25
2027 115.86 1,238.45 1,132.76 3,301.95 164.96 4.96 15.75 45.22 52.74 100.28 6,212.93
2028 204.30 1,695.60 1,438.08 3,766.45 207.59 6.55 18.53 46.89 56.54 103.64 7,544.17
2029 257.45 2,184.65 1,752.47 4,180.96 251.53 8.31 20.64 48.20 60.54 108.10 8,872.85
2030 314.77 2,698.97 2,070.54 4,545.70 294.21 10.21 22.03 49.18 64.42 113.78 10,183.81
2031 375.78 3,233.46 2,388.74 4,867.29 336.27 12.26 22.84 49.85 67.87 120.67 11,475.03
2032 440.08 3,784.28 2,704.80 5,150.63 378.03 14.44 23.27 50.29 70.66 128.49 12,744.97
2033 507.36 4,350.77 3,019.46 5,401.76 422.65 16.75 23.50 50.58 72.74 136.62 14,002.19
2034 577.62 4,930.64 3,331.76 5,626.09 466.82 19.20 23.61 50.76 74.19 144.28 15,244.96
2035 652.18 5,524.15 3,642.81 5,828.21 513.32 21.77 23.66 50.87 75.14 150.73 16,482.84
2036 731.01 6,128.56 3,950.89 6,015.12 558.52 24.47 23.69 50.94 75.74 155.59 17,714.53
2037 814.20 6,744.63 4,257.12 6,190.58 604.16 27.28 23.70 50.99 76.11 158.90 18,947.67
2038 903.48 7,333.67 4,548.20 6,346.52 650.87 30.21 23.71 51.01 76.33 161.00 20,125.00
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Prosumer installed capacity forecast results classified by each type of PEA user.

Source: The research and development project for expertise in electrical power,

Faculty of Engineering, Kasetsart University.
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3) Assets used in business operations

Main fixed assets used by the Company in conducting business as of December 31, 2023 are as follows:

Characteristics Assets
Ownership (million baht)

Asset type

Obligation

The Company and its
subsidiaries use it as

1. Land and land improvements Company owned 57.45 collateral for some
loans.
The subsidiary uses it
2. Building Company owned 273.54 as collateral for some
loans.
3 office equipment Company owned 247 no obligation
4. Tools and equipment Company owned 7.82 no obligation
5 decorations and installation Company owned 4.94 no obligation
The subsidiary uses it
6. Machinery Company owned 169.02 as collateral for some
loans.
7. Vehicles Company owned 7.26 no obligation
8. Rental building improvements Company owned 59.15 no obligation
9. Cost of developing computer
Company owned 1.10 no obligation
programs for sale
10. Fiber optic network equipment
Before deducting allowance for  Company owned 690.16 no obligation
impairment
11. Right to use assets Under the lease 22.94 no obligation
agreement
Ren for con ing th in

The Company and subsidiaries Office space has been rented for use in conducting business. The details

are summarized as follows.

office space Contract details

Contract party : Ratchadamri Commercial Building Co.,Ltd.
Duration : December 16, 2021 — December 15, 2024
Rent : 35,475.00 baht per month

Service fee  :119,325.00 baht per month

imat Technologies Public Company Limi
No.183, Regent House Building, 9th Floor,
Ratchadamri Road, Lumpini, Pathumwan,
Bangkok 10330
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Simat Technologies Public Company Limited Contract party  : Mr. Krit Lertyingyot
Branch 1, 2 commercial buildings, No. 179/  Duration : January 1, 2020 — December 31, 2024
69-70 Soi Mittraphap 4, Naimueang, Mueang-  Rent : 46,315.79 baht per month
nakhonratchasima, Nakhonratchasima
) ) i o Contract party : Jira Property Co. Ltd.
imat Techn ies Publi mpany Limi ) )
] Duration : May 1, 2021 - April 30, 2024
Branch 2, MODE OFFICE Project, No. 68 Moo 4,
] ) o ] Rent : 36,000 baht per month
Nonghoi, Mueangchiangmai, Chiangmai )
Service fee : 2,250 baht per month
Si T ies Public C - 4
) y Contract party : Mrs. Ratchanee Manosudprasit
Branch 3, 2 commercial buildings, No. 251/8, )
) Duration : November 1, 2022 — October 31, 2024
Theparak Road, Naimueang, Mueangkhonkaen,
Rent : 27,789.48 baht per month
Khonkaen
) ) ) o Contract party : Mr. Sanya Tantasin
imat Techn ies Publi mpany | imi
e i Duration : November 1, 2021 until the contract
Warehouse, Building No. 1/7 Thewapiban Road, ) )
) ) ) is terminated
Naimueang, Mueangroi-et, Roi-et
Rent : 31,587.95 baht per month
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1.3 Group of Shareholding structure
1.3.1 Group of shareholding structure
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Subsidiary companies
Company name

Business type

Office address

Registration date

Paid-up capital

Proportion of investment by

major companies

Company name

Business type

Office address

Registration date

Paid-up capital

Proportion of investment by

major companies

Company name
Business type
Office address
Registration date

Paid-up capital

Proportion of investment by

major companies

Simat Telecom Company Limited

Providing maintenance services for fiber optic network systems.

No. 123/143-144, Chalongkrung Road, Lamplatew,

Ladkrabang, Bangkok 10520

Telephone: (66) 0 2326 0999

Registered as a limited company on the March 13, 2009

Registration number 0105552026640

5,000,000 baht (500,000 commmon shares at a par price of 10 baht per share)
Registered capital: 500,000 shares

100% of the shares.

Digital Cable Communication Company Limited

Providing cable television, telecommunications and communications via cable.
No. 19/117, Sukhumvit Suite Building, 12th Floor, Soi Sukhumvit 13,

Sukhumvit Road, Khlongtoei Nuea, Watthana, Bangkok 10110

Registered as a limited company on November 9, 2017 .

Registration number 0205560336968

12,500,000 baht (1,250,000 common shares at a par price of 10 baht per share)
Registered capital: 1,250,000 shares

50% of the shares.

Natural Power Energy Company Limited

Renewable energy PPA and EPC

No. 183 Regent House Building, 9th Floor, Ratchadamri Road, Lumpini,
Pathumwan, Bangkok 10330

Registered as a limited company on June 24, 2022

Registration number 0105565101963

25,000,000 baht (250,000 common shares at a par price of 100 baht per share)
Registered capital: 250,000 shares

84% of the shares.
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Company name

Business type

Office address

Registration date
Paid-up capital
Proportion of investment by

major companies

Company name
Business type
Office address
Registration date

Paid-up capital

Proportion of investment by

major companies

Company name

Business type
Office address
Registration date
Paid-up capital

Proportion of investment by

major companies

I
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Hinsitsu (Thailand) Pubic Company Limited

Producing stickers / labels and silkscreen printing, commonly used in the
industry electrical appliances, electronic equipment, and various industries
No. 883, Bangsaothong, Bangsaothong, Samutprakan 10570

Registered as a public company on February 25, 2021

Registration number 0107564000057

100,000,000 baht (200,000,000 common shares at a par value of 0.50 baht
per share) Registered capital: 252,000,000 shares

63 percent

Simat Label Company Limited

Producing stickers, label, barcode paper, and related equipment

No. 123, Soi Chalongkrung 31, Ladkrabang Industrial Estate, Chalongkrung Road,
Lamplatew, Ladkrabang, Bangkok 10520

Registered as a limited company on April 9, 2008

Registration number 0105551041025

34,000,000 baht (3,400,000 common shares at a par price of 10 baht per share)
Registered capital: 3,400,000 shares

63 percent, indirectly holding shares through Hinshitsu (Thailand) Company
Limited, in which Hinshitsu holds 100 percent of the shares.

Hinshitsu Precision Co., Ltd. ( Thailand ) Co., Ltd.

Producing and trading stickers, labels, name plates, and raw materials for
making stickers.

No. 20/2 (A 12), Moo 4, Theparak Road, Bangphli Yai, Bangphli,

Samutprakan 10540

Registered as a limited company on April 8, 2019

Registration number 0115559007594

40,000,000 baht (400,000 common shares at a par price of 100 baht per share)
Registered capital: 400,000 shares

47 percent, held indirectly through Hinshitsu (Thailand) Company Limited,

in which Hinshitsu holds 75 percent of the shares.

PUBLIC COMPANY LIMITED



Associate companies

Company name RG Tech Simat Company Limited
Business type Providing system integration technology, selling hardware equipment,

software development, and maintenance services

Office address No. 1087/7, Kheha Romklao Road, Khlong Songtonnun, Ladkrabang,
Bangkok 10520
Registration date Registered as a limited company on January 7, 2020
Registration number 0105563002283
Paid-up capital 2,500,000 baht (1,000,000 common shares at a par price of 10 baht per share)

Registered capital : 1,000,000 shares

Proportion of investment by

major companies 49 percent
Company name Sino Trading and Service Corporation Company
Business type Providing hardware equipment, software and comprehensive maintenance

services for data storage systems in organizations
Brokers of all types of goods
Office address No. 27, Dang Tat street, Tan Dinh Ward, District 1, Ho Chi Minh City, Vietnam
Telephone : +84-8-38482619
Fax : +84-8-38437064

Registration date Registered on December 25, 2008
Registration number 4103012126
Paid-up capital 6,300,000,000 Vietnamese Dong (630,000 ordinary shares at a par price

of 10,000 Vietnamese Dong per share)
Proportion of investment by

major companies 40 percent
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1.3.2 Persons who may have conflicts, hold shares in subsidiaries or joint ventures in total

exceeding 10 percent of the number of shares with voting rights of such companies.

-None-

1.3.3 Relationship with the business group of the major shareholder.

-None-

1.3.4 Shareholders
List of major shareholders

Top 10 shareholders, number and proportion of shareholding by including the shareholdings of
related persons as the same group as of the closing date of the register on December 13, 2023.

Rank Shareholders Shares % Shares
1 MR. NATTAPONG SEETAVORARAT 56,857,142 8.77%
2 MR. THONGKAM MANASILAPAPAN 28,313,801 4.37%
3 MR. APISIT HONGLAWAN 27,634,800 4.26%
4 MR. AMORNTHEP WATCHARAPRUEKSADEE 18,984,700 2.93%
5 MR. BOONLERD IEWPORNCHAI 18,200,000 2.81%
6 MISS CHUTIKAN MANASILAPAPAN 14,380,122 2.22%
7 MR. VIRAT ANURAKPUTTI 11,450,000 1.77%
8 MR. TANAKORN JIRAPINTU 10,851,500 1.67%
9 MR. NATTAPAS MANASILAPAPAN 9,882,093 1.52%

10 MR. NORNTHAWAT ANANPORNCHINDA 9,607,200 1.48%
Other Shareholders 442,403,251 68.21%
Total 648,564,609 100.00%
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1.4 Number of Registered Capital and Paid-up Capital

1.5

1.4.1 Common Shares

The Company has registered capital of 860,870,005 baht and has paid-up capital of 648,564,609 share,
divided into 648,564,609 common shares with a par value of 1 baht per share, equivalent to 648,564,609 baht which
is listed on the MAI stock exchange.

1.4.2 Other types of shares with rights or conditions different from ordinary shares.

-None-

1.4.3 The Company's shares or convertible securities are the underlying securities for

issuing investment units of mutual funds for foreign investors.

-None-

Issuance of other securities

1.5.1 Convertible securities

1) Warrants to purchase common shares of the Company No. 3 (SIMAT-W3)

The Company issued and offered warrants to purchase common shares of Simat Technologies Public
Company Limited No. 3 (SIMAT-W3) in the amount of 37,813,712 units, allocated to the existing common
shareholders of the Company whose names appear listed in the shareholder register as of May 13, 2015

without charge at the ratio of 10 ordinary shares subscribed to 1 unit of warrant. The details of the warrants

are as follows:

Type of warrant

Warrant type

Warrant issuance date

Term of the warrant

Number of warrants offered for sale
Number of warrants rights

not yet exercised

Exercise ratio per unit

Exercise price

Period of exercise of rights

Warrant to purchase common shares of Simat Technologies
Public Company Limited No. 3 (SIMAT-W3)

The holder's name is specified and is transferable.

May 19, 2015

10 years from the date of issuance of the warrant.
37,813,712 units

37,811,271 units

1 unit of warrant per 1.3765 common shares .

21.7941 baht per share (Rights adjusted on August

18, 2021)

Warrant holders can exercise their rights under the warrants
on every last business day of January, April, July and
October after the date of issuance of the warrants. Until
the expiration of the term of the warrant (“Exercise Date”)
where the first exercise date will be on July 29, 2015 (since
July 30-31, 2015 are holidays, so moved to the previous
business day) and the last exercise date will be is the date
the warrant expires for 10 years from the date the warrant
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is issued which falls on May 19, 2025. If the last exercise
date does not fall on a business day, the said last exercise
date will be postponed to the previous last business day
instead.

2) Warrants to purchase common shares of the Company No. 5 (SIMAT-W5)

The Company issues and offers warrants to purchase ordinary shares of Simat Technologies Public

Company Limited No. 5 (SIMAT-W5) to be allocated to the Company's existing shareholders in proportion to

their shareholding (Right Offering), amount not exceeding 160,000,000 units (without charge), allocated to

existing common shareholders of the Company whose names appear in the shareholder register as of August

19, 2021 at the ratio of 4.07 common shares to 1 unit of warrant. The details of the warrants are as follows:

Type of warrant

Warrant type
Warrant issuance date
Term of the warrant

Number of warrants offered for sale
Number of warrants rights

not yet exercised

Exercise ratio per unit

Exercise price

Exercise period

1.5.2 Debt securities

-None-

1.6 Dividend payment policy

Simat Technologies Public Company Limited has a policy of paying dividends at a rate of not less than

]
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Warrant to purchase common shares of the Company.
Simat Technologies Public Company Limited No. 5
(SIMAT-W5)

The holder's name is specified and is transferable.
September 3, 2021

3 years from the date of issuance of the SIMAT-W 5 warrant.
(Expiration date: September 2, 2024)

159,347,695 unit

159,347,695 units

1 unit of warrant per 1 ordinary share.

2 baht per share

Warrant holders can exercise their rights under the warrants
only once on the expiration date of the warrants. This is
the date that is the expiration date of 3 years from the
date of issuance of the warrants. However, if the exercise
date falls on a holiday of the Company, such exercise date
shall be postponed to the business day preceding such
exercise date.

50% of net profit after corporate income tax and legal reserves. However, the Company may pay dividends

at a lower rate if it needs to use such net profits for future expansions.

The proposal will be presented at the annual general meeting of shareholders on April 26, 2024 to

consider and approve the omission of dividend payment for the fiscal year 2023 due to the Company's

desire to maintain liquidity for operations and to expand the investments in 2024.

PUBLIC COMPANY LIMITED




2. Risk Management

The Company recognizes the importance of risk management amidst changes that may affect the business
due to both internal and external factors. Therefore, there is a risk management system integrated with strategic
planning and performance.

The Executive Committee and the Board of Directors are responsible for reviewing and presenting risk
management policies and acceptable risks. They oversee the development of processes and ensure compliance
with the risk management framework across the organization. They review risk management reports to follow up
on significant risks by evaluating the overall business situation, analyzing both external and internal risks, and the
potential impact on achieving the Company's main goals and stakeholder interests. Measures are determined to
reduce risk to an appropriate level, ensuring risk management is adequate, appropriate, systematic, continuous,
efficient, and effective, thus maximizing benefits and aligning with the Company’s strategic plan and business
objectives.

Additionally, risk management and control are assessed by the internal audit department, which presents
its findings to the audit committee and management. This collaborative effort seeks ways to mitigate foreseeable
risks, including continuous monitoring and review of evaluation results. The Company also prioritizes personnel
development to enhance skills and adaptability to rapidly changing technology, fostering awareness and empha-
sizing the organization’s risk management practices as part of good corporate governance. This forms a crucial
foundation for achieving organizational goals.

2.1 Risk Management Policy and Plan

The Group acknowledges the importance of sound organizational management to foster growth and
expansion in alignment with its objectives, ensuring appropriate returns for shareholders while considering
sustainable development in terms of environment, society, and corporate governance (ESG) as a guideline for
business operations. Given the rapidly changing business competition, often influenced by uncontrollable external
factors, the Company’s Executive Committee has established a risk management policy outlining strategies for
managing potential organizational risks as follows:

1) Every employee and executive must play a role and participate in the organization's risk management.

Including understanding of duties and responsibilities related to risk management
2) Establish risk management procedures It has the following main components:
(a) Set objectives
(b) Identify events or risk factors that affect the objectives.
(c) Evaluate the likelihood that this may occur (Likelihood) and the impact of the event (Impact).
(d) Determine how to respond to risks.
(e) Monitor and evaluate
3) Report to the board of directors at least once a year.

2.2 Risk factors for the Company's business operations.
2.2.1 Risks to the business operations of the Company or group of companies.

Producing and distributing label products business
1) Risk from relying on customers in the electrical appliance and electronics industry.

s19vuUs=U 2566 (Lwu 56.1 One report)
Us0n Tsuun inalulad S1da (Ukisu)

29




L]
.. SIMAT TECHNOLOGIES
PUBLIC COMPANY LIMITED

30

Business producing and distributing label products is at risk from reliance on customers in the electrical
appliance and electronics industry, which constitutes a significant portion of the Group's sales revenue.
The Group faces risks related to dependency on such customer groups, especially if changes in government
policy or investment climates occur, potentially leading to customers relocating their production bases,
which could significantly impact the group's operations. However, the Company mitigates these risks by
diversifying its customer base and maintaining strong relationships with its clients.

In addition, because most of the group's customers are multinational companies that have invested
in setting up production bases in Thailand, the group is therefore exposed to risks related to reliance on
such customer groups. If there is a change in government policy and laws related to investment by for
eign investors. Including Thailand's competitiveness. Not consistent with the investment policy of foreign
investors It may have an effect on the Company's customer group. Move production base to another
country This may significantly affect the operating results of the group of companies.

The Company is aware of such risks. This is a factor beyond the control of the Company. The Company
has arranged for a marketing team to always find new customers as well as building good relationships
with all customers, most of whom are regular customers who have been trading with each other for a
long time. In addition, the Company is studying and considering expanding investments to neighboring
countries that have the potential to attract investors from Foreign countries such as Vietnam, etc.

2) Risk from reliance on foreign workers or labor shortage.

Currently, the Company's production process requires significant labor across various stages. The majority
of production employees are foreign workers, paid at rates that comply with legal standards and are
competitive with other employers. Thus, changes in laws related to foreign workers, increases in the
minimum wage, impacts of international relations, economic development in neighboring countries, and
scenarios where workers seek employment elsewhere for better compensation could potentially lead to
labor mobility or shortages. This, in turn, might affect the Company's product production. However, the
Company has yet to face a labor shortage that significantly impacts the production and delivery process
of its products. The Company employs two strategies for its labor recruitment process:

(a) Hiring agents to source foreign workers for the Company, which offers convenience, speed, and
reduces the Company’s burden in recruiting daily labor, given the high turnover rate in this
workforce.

(b) Standard recruitment, which depends on recommendations from existing employees within the
Company. Moreover, the Company provides fair and competitive welfare benefits without
discriminating based on nationality, including creating manuals and documents in three foreign
languages: Burmese, Cambodian, and Lao, to ensure clear, equal, and fair communication with
foreign workers.

However, an increase in the minimum wage would directly impact the Company’s production costs.
The parent and subsidiary companies believe they can negotiate with customers to pass on these
increased costs.

Additionally, the Company is exploring solutions to reduce its reliance on foreign labor or mitigate
long-term labor shortages by considering the adoption of new technologies that can decrease labor
dependency in production processes, such as automation systems and other related technologies. These
improvements are expected to enhance the efficiency of product production, reduce loss rates during
production, and lower production costs. With these measures, the Company is confident it can mitigate




the impact of potential risks without significantly affecting its operational results.

3) Risk from fluctuations in raw material costs and there is no long-term contract with raw material suppliers

The primary business of the Group involves manufacturing and distributing silk screen products,
nameplates, and sticker labels. The prices of many essential raw materials, such as various types of plastic
films, stickers, adhesive tapes, and printing ink, tend to fluctuate based on oil prices or commodity markets.
These prices are influenced by economic factors, geopolitical conflicts, wars, and the global demand
and supply of various commaodities, which are external factors beyond control. Therefore, an increase in
the price of oil or commodities could lead to higher raw material costs. If the Group is unable to adjust
its selling prices accordingly, the gross profit margin and operating results could be adversely affected.

Furthermore, the Group does not engage in long-term contracts for the procurement of raw materials
with its trading partners; purchases are made through orders (Purchase Orders) each time. However, due
to the Group's longstanding good relationships with trading partners, coupled with constant communication
and exchange of information regarding price adjustments, production, and delivery times, partners typically
notify the Group in advance of any likely price adjustments for main raw materials. This allows the Group
to plan and place orders for such materials in quantities sufficient for production, based on advance
order predictions from customers. The Group manages the gradual delivery of raw materials to align with
the production schedule.

Nevertheless, in the event of a significant increase in raw material costs, the Group is confident it can
negotiate sales price adjustments with customers to pass on the increased costs of raw materials.

4) Risk from management that relies on executives

Mr. Chen Kwan Sin is one of the co-founders of the Company and currently serves as the Director,
Executive Chairman, and Chief Executive Officer. He has played a crucial role in the development of
the Company's business operations and has been instrumental in establishing strong relationships with
many customers from the onset of the label, sticker, and silkscreen business operations. He has also
been pivotal in enhancing product quality, earning customer and industry recognition, and securing the
Company's registration as an approved supplier for numerous significant customers, thereby continuously
driving the Company's sales and growth. Meanwhile, Mr. Vincent Lua Bick Yeong occupies the position of
Vice Chairman of the Company's Board of Directors, Executive Committee, and Managing Director. He is
a highly knowledgeable executive with direct experience from various countries in techniques for improving
the quality of silkscreen products and holds a reputable standing in the industry.

The loss of these two executives could potentially impact the Company's management and operating
results. Recognizing the risk of dependency on these individuals, the Company has restructured its management
to decentralize decision-making power, approval authority, and to define the scope of authority, duties,
and responsibilities of its executives. This includes preparing organizational personnel to support the
work of these high-level executives, recruiting professional personnel for management, fostering good
relationships between senior executives, middle management, and the operational level, and implementing
a succession plan policy for critical positions to mitigate the risk of reliance on these key executives.

5) Risks related to environmental impacts
Inthe Company's production process, especially for silkscreen products, the use of certain hazardous
chemicals, which are components of raw materials, paints, and other substances, is required. These
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chemicals may pose risks to both the environment and employee health, and their usage may not always
align with legal standards. Furthermore, some customers also impose regulations regarding the use of
hazardous chemicals. Failure to comply with these standards could impact the Company's orders and
revenue. To address this, the Company has established a working group dedicated to environmental
management, tasked with monitoring and mitigating environmental impact issues. The Company has
equipped employees who handle chemicals with appropriate protective gear and established protocols
for the storage and disposal of chemicals, including the segregation and disposal of hazardous waste
through specialized external firms. Moreover, the Group contracts expert companies to annually monitor,
measure, and analyze the concentration levels of hazardous chemicals in the air, workplaces, and storage
areas. This includes assessing air quality, lishting, sound, and wastewater quality, with chemical concentration
measurements conducted at least bi-annually. These findings are reported to the relevant government
bodies. Over the past three years, environmental quality measurements, including chemical concentration
levels, have met both governmental and customer standards. Additionally, the Company and its subsidiaries
have not received any environmental complaints from the surrounding communities.

The Company has been recognized for its environmental efforts, achieving Level 3 Green Industry and
Green System certification from the Ministry of Industry, demonstrating effective, systematic environmental
management practices. This includes ongoing monitoring, evaluation, and improvement efforts, as well as
employee training on environmental impact awareness. Furthermore, the Company has obtained ISO
14001:2015 certification and RoHS (Restriction of Hazardous Substances) compliance, the latter being an
EU standard that regulates the use of hazardous substances in electrical and electronic equipment to
mitigate environmental impacts from electronic waste management and disposal. These certifications
underscore the Company's commitment to implementing measures that adequately protect and manage
the environment.

6) Financial Risk

Credit agreements with certain financial institutions require Hinsitsu (Thailand) Public Company Limited
to (HST) and Simat Label Company Limited (SL) Must maintain the ratio of total debt to shareholders'
equity (D/E Ratio : Debt to Equity Ratio) not more than 2 to 1 and not more than 1.5 to 1, respectively. In
addition, it is also required to maintain the ratio of ability to Debt repayment (DSCR: Debt Service Coverage
Ratio) not less than 1.25 times and not less than 1.5 times, respectively. The above financial ratios will
be determined from the annual financial statements or consolidated financial statements.

Company Contractual Conditions At the end of 2022 note

D/E Ratio not more than 2 D/E Ratio= 1.27 According to the conditions of the loan

HST ntract
DSCR not less than 1.25 DSCR = 1.85 contrac
D/E Ratio not more than 1.5 D/E Ratio = 2.01 SL has received a letter waiving the
SL breach of conditions from the financial
DSCR not less than 1.25 DSCR = 1.08 institution.

However, after the initial public offering of additional common shares (IPO) HST will use part of the
capital increase to pay off SL 's debt . This will result in the total debt to equity ratio and debt service
ability ratio of HST and SL improving. In addition, HST and SL have a division. Financial account responsible
for monitoring compliance with the terms of the credit contract and for coordinating with the financial
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institution providing the loan. If there is an operation that may violate the conditions To ensure that HST
and SL can comply with various conditions and regulations. of the loan contract.

In additionally, a financial institution that provides loans has specified that the shareholding percentage
in HST by the Company, Mr. Vincent Lau Bick Yeong, and Mr. Chen Kwan Sin, both directly and indirectly,
must not fall below 55 percent of the total number of shares unless approval is obtained from the
lender. This stipulation includes specifying that changes in the Company’s directors or executives could
trigger a default on the loan. If HST fails to comply with these conditions, it may result in a breach of the
credit agreement's terms, necessitating the repayment of all outstanding debts, which could significantly
impact liquidity. However, HST is currently negotiating with financial institutions to request a waiver for
amending the default condition terms, particularly regarding changes in directors or executives.
The negotiation aims to limit changes exclusively to directors with signatory authority to mitigate such
risks. The Company plans to establish an agreement among shareholders, including the companies,
Mr. Vincent Lau Bick Yeong, and Mr. Chen Kwan Sin, to act in accordance with the financial institution's
requirements. This agreement will cover maintaining the shareholding proportion in HST and not altering
the authorized directors without prior consent from the financial institution. Should any shareholder
breach these conditions and cause damage to the Company, the Company retains the right to seek
damages from that shareholder, should there arise a future need to reduce their shareholding proportion
below the stipulated level or to change the authorized director. The Company will maintain close
communication with the financial institution to discuss the reasons and necessity for such changes and
to seek approval. Historically, the Company has always adhered to the critical conditions of the credit
agreement and has continuously fostered positive relationships with its lending institutions. This track
record bolsters the Company’s confidence in its ability to negotiate changes to the conditions with the
lending institution. Nevertheless, if the financial institution declines the Company's request to amend
the conditions, the Company believes it can secure financing from other financial institutions to repay
the outstanding loans with the current lender.

vernment pr in

Risk from reliance on large customers.

Since the Company derives 31 percent of its total income from government projects, specifically
from a contract project providing high-speed internet service in remote areas (Zone C) of Group 4, Northeastern
Region 2, in collaboration with the Office of the Broadcasting Commission, Television Business, and the
National Telecommunications Commission (NBTC), there are associated risks.

These risks could potentially disrupt the Company's cash flow due to the contract's payment terms,
which are scheduled biannually. Consequently, the Company needs to effectively manage its liquidity.
In 2023, the Company ventured into expanding its business into cable TV, renewable energy, and engineering
sectors.

Renewable eneroy, engineerine work, and inteerated information technoloey business.

1) Risk from changes in technology and variety of services.

The Company offers consulting services, design, installation, training, system maintenance, procurement,
and distribution of products and equipment related to the renewable energy business, engineering work,
and integrated information technology. Given the rapidly evolving nature of technology, it's crucial for
the Company to efficiently serve customers and stay abreast of industry developments. Failure to keep
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pace with such changes may lead to customers opting for services from competitors, potentially affecting
the Company's client base and overall revenue. Additionally, the risk posed by swift and ongoing technological
advancements can lead to a depreciation in the value of inventory if not managed properly.

To manage risks associated with technological change, the Company proactively monitors information,
news, and trends in the industry and adapts accordingly. This includes offering in-demand products and
services to avoid missing business opportunities or falling behind competitors.

Furthermore, the Company mandates that all technical staff, engineers, and sales personnel are
committed to ongoing learning, knowledge development, and participation in training seminars. This
ensures they are well-informed about technological advancements and can select appropriate products
and equipment. It also aids in enhancing service offerings to be contemporary and responsive to changes,
thereby improving operational efficiency for both customers and business partners.

2) Debtor Risk

The Company adopts a stringent approach to customer credit evaluation, setting credit limits for each
customer's business and conducting appropriate follow-ups. In instances where a debtor's payment is
overdue, measures are taken to minimize the risk of significant bad debts or doubtful debts, which could
impact the Company's liquidity, working capital procurement, and overall operating performance.

3) Risks from the economic slowdown and changing market demands

The economic slowdown has impacted the integrated information technology service business, leading
to a decrease in the number of orders and a downward trend in equipment prices. To adapt to market
conditions and help customers reduce burdens and expenses, the Company has expanded into new
business areas, such as the solar energy business and WiFi system rental services. These additions eliminate
the need for customers to make large upfront investments.

Br nd intern in

Risk from competition

The business of providing broadband internet services through a fiber optic network is facing increased
competition. This surge in competition is attributed to competitors significantly boosting their investments
in fiber optic networks across various areas. Particularly, large telecommunications companies are offering
bundled services of mobile broadband and fixed broadband at discounted rates, integrating mobile
and fixed internet services. Consequently, the Company has experienced a decrease in customer numbers
and a reduction in selling prices, adversely affecting its income and profits.

The Company prioritizes enhancing and maintaining the quality of internet signals and providing exemplary
installation and after-sales services, which are considered the cornerstone of the business. The strategy is
to not compete on price alone but to emphasize the provision of high-quality internet signals at reasonable
prices. It has decided to downscale and halt expansion in the consumer market, choosing instead to
concentrate on the business sector. In 2022, the Company diversified into the cable TV business by
acquiring a 50 percent stake in Digital Cable Communication Company Limited (DCOM). This move is
aimed at leveraging the fiber optic network for the cable TV business, illustrating the Company's strategic
pivot towards exploiting its existing infrastructure in new, potentially profitable avenues.




2.2.2 Risks to investment by security holders.

Risk from uncertainty of returns involves the Company's stock price being influenced by various factors,
many of which are beyond the Company's control, such as:

1) Economic conditions, crises, and abnormal situations.

2) Changes in policies, rules, and regulations, or various conditions affecting the industry.

3) The Company is in the process of applying for permission to list Hinsitsu (Thailand) Public Company

Limited (HST), a subsidiary of the Company, on the Market for Alternative Investment (MAI).
These factors could lead to fluctuations in the stock price, potentially dropping below or rising above

investor expectations, thereby causing uncertainty in investor returns.
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3. Driving Business towards Sustainability

The Company prioritizes adherence to the principles of good corporate governance, emphasizing disclosure,

transparency, board responsibilities, and environmental and social stewardship. It is committed to continuously

enhancing its governance practices alongside pursuing business growth objectives. This approach aims to generate

value and benefits for the business, stakeholders, society, the environment, and the nation in a sustainable manner.

3.1 Sustainability management policy and goals

The Company is dedicated to operating its business grounded in the principles of good corporate governance,

aiming for organizational sustainability that fosters economic, social, and environmental values. Thus, the Company

has set forth a sustainability policy to serve as a guideline for managing The group's businesses. The action guidelines

are as follows:

1)

2)

3)

4)

5)

6)

7)

8)

9)

Conduct business with integrity and morality, adhering to legal and trade compliance. Promote
organizational transparency following good corporate governance practices, including supporting
anti-corruption efforts, preventing exploitation, and abuse of power to maximize stakeholder benefits.
Uphold human rights principles, respecting human dignity, rights, freedom, and equality as protected
under the Constitution of the Kingdom of Thailand and relevant international laws.

Emphasize the continuous improvement and development of work processes and services across
the value chain, following quality management principles organization-wide to foster a quality mindset
among staff, thereby enhancing customer value and achieving long-term organizational growth.
Advocate for the efficient and meaningful use of resources, including selecting environmentally and
socially responsible raw materials and optimizing energy use.

Prioritize employee safety, occupational health, and workplace environment, including that of visiting
partners, to prevent loss of life, property damage, and work-related injuries or illnesses.

Treat personnel fairly, focusing on labor skill development and promoting workplace happiness to drive
efficient organizational performance.

Encourage socially responsible innovation to improve efficiency and effectiveness, creating value for
the organization and its stakeholders.

Generate sustainable benefits for the community and society, supporting and participating in public
benefit activities, and motivating employees to contribute positively to society.

Commit to comprehensive risk management to enhance the likelihood of success and minimize potential

failures or losses.

3.2 Managing impacts on stakeholders in the business value chain.
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3.2.1 Business Value Chain

The group places importance on management throughout the business value chain (value chain) from

upstream to downstream processes. To create value for products and services as well as meeting the

expectations of relevant stakeholders throughout the value chain.
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The Company's value chain Consists of activities as follows:

Management of
factors of
production

®Procurement of
computer equipment
and computer
programs and network
equipment
Development of
computer information
technology systems
(IT business)

® Procurement of
network equipment
and communication
equipment

operations

® (1) Selling comput-
er equipment such as
desktop computers,
notebooks , printers
and other equipment.
In the form of selling
as a large project to
government agencies.
and large private
companies providing
complete information
technology services,

Product and
service
development,
sales
and distribution
channels

® Collaborating with
partners in various
businesses industry to
develop products and
services that meet the
needs of living and
doing business in the
digital age

® Selection of areas
to set up base stations
By evaluating the impact
on the community
and environment.

After-sale
service

@ Providing after-sales
service to create
satisfaction There are
various channels such
as call centers and
various social media.
eMaintaining
standards and
controlling safety in
the installation of
high-speed internet
services by subcon-
tractors.

(04,1-T4
supporting
activities

@ Fair human resource
management and
aims to promote and
develop the poten-
tial of employees To
support the vision for
business growth There
is an appropriate com-
pensation and welfare
system. Create safety
and good hygiene at
work.
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Management of
factors of
production

To provide high speed
internet service
®Requesting a
telecommunications
business license
from the government
(NBTC)

a
B sIMAT TECHNOLOGIES
[ | PUBLIC COMPANY LIMITED

operations

including hardware
equipment sales soft-
ware development and
providing maintenance
services throughout
the country

(2) Providing information
technology services
and providing internet
installation services,
the Company will
provide its employees
and hire outsiders is
the operator But for
outsourcing, there is
only a small percentage.
® Fiber optic network
system in Nakhon
Ratchasima, Khon
Kaen, Chiang Mai
and Bangkok under
the brand “SINET”
for most of Bangkok.
Will provide services
in charter buildings
and high-rise buildings
such as apartments
and dormitories, etc.

® Government projects:
The Company can bid
on projects to provide
high-speed internet
service in remote areas
( Zone C), Group 4,
Northeastern Region.
of the National Broad-
casting and Telecom-
munications Commis-
sion There is a written
contract.

Product and
service
development,
sales
and distribution
channels

Ready to build a base
station and networks
that are resistant to
natural disasters and
changes in climate
from global warming,
such as floods and
storms, in order to
provide continuous
service to customers.

After-sale
service

Other
supporting
activities

® Good corporate
governance according
to the principles of
good governance and
business ethics.




3.2.2 Analysis of stakeholders in the business value chain.

The Company places importance to stakeholders, both internal and external to improve operations, the
Company believes that responding appropriately to the expectations of stakeholders will help promote

sustainability in The group's business operations.

Stakeholders

Communication
channels

Expectations

Operation

Employee » Meeting with * Receiving good « Management of compensation and
management and appropriate benefits that are appropriate and fair
« Public relations board | compensation » Promote opportunities for advancement
» Website / Email / and benefits in careers that are consistent with knowl
Line Group » career advancement edge and abilities.
« Comment box + Development of « Organize training and promote the de
« Organizing training knowledge, skills, velopment of knowledge and potential
seminars and abilities of employees regularly.
« Satisfaction survey » Good quality of life « Arrange vaccination against COVID- 19
at work  Treating all employees equally and
« Equal treatment Does | respect basic human rights
not discriminate
according to race/
nationality
Shareholders |« Annual general meeting | « Steady growth in oper-  « The Company has a policy to pay

« Annual report
( one report )

* Report news and
information through
the stock exchange
channels

« Company website

« Investor Relations
Department

 Opp day activities

ating results

» Conducting business
according to good cor-
porate governance
guidelines and develop
businesses for sustain-
ability

« Disclosing information
that is accurate, com-
plete, and sufficient for
decision making. and up
to date

dividends of not less than 50 percent
of net profits after deducting corporate
income tax. and reserve according to law
« The Company's performance over the
past 3 years has grown continuously.

«The Company is committed to
conducting business in accordance with
the principles of good corporate gover-
nance. Including respecting the rights of
shareholders to receive accurate and
complete information according to the

rules of the Stock Exchange.
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Communication

Stakeholders channels Expectations
Customer « Organize activities * Delivering quality
with customers products and services
» Meeting to acknowledge | and delivered on time
customer needs at a reasonable price
«» Customer satisfaction |« Maintaining customer
survey confidentiality
« After-sales service « Contact, follow up, and
« Listening to opinions good after-sales service.
and complaints
Partners « Performance « Selection and

evaluation and listening | treatment are fair and

to opinions Including | transparent.
suggesting ways for » Compliance with trade
improvement. conditions

« Scheduled payments

« long term partnership

Community |« Survey and listen to |« Helping support

opinions and sugges- | activities in

tions. the community such

« Participating in social | as education and the

activities environment

» Line group » Employment

* Does not create a
negative impact on
the community and
complaint
management

* There is transparency

in operations.

I
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Operation

« The Company places importance on
the continuous development of product
and service quality. To meet the needs
of many different customers Including
adhering to business ethics By keeping
the business secrets of customers

« Pay attention to service and create
cooperation in mutual development
To build long-term relationships

« Customer satisfaction surveys are
conducted regularly. including responding

to and resolving complaints urgently

« Treat trading partners equally and fairly.
Taking into account long-term mutual
benefits

« Conduct the selection of business
partners with honesty, transparency, and
do not demand undue benefits.

« Commit to and maintain long-term
business relationships and partnerships.
By following Agreed laws and trading
conditions

«Organize seminars to exchange

knowledge mutual understanding

*Support employment within the
community including employment
of people with disabilities

« Give importance to urgent resolution
of complaints (if any).

« Follow the social responsibility policy
By taking care of every stakeholder group.
and adhering to the principles of

transparent management

PUBLIC COMPANY LIMITED



3.3 Sustainability management in the environmental dimension.

3.3.1 Environmental policies and practices.

The Company's subsidiaries, including Hinsitsu (Thailand) Public Company Limited group, specialize in
the production of silk screen labels, cutting stamping stickers, and stamping, primarily serving as components
for electrical appliances and electronic parts. The group is dedicated to producing quality products and
places a high emphasis on the sustainable use of natural resources, considering environmental and social
impacts for sustainable growth. It focuses on the development and efficient management of the environment
in compliance with the ISO 14001:2015 standards and is committed to the continuous development and
improvement of environmental impacts. This dedication has led to achieving the Green Industry level 3
(Green System) certification from the Ministry of Industry.

Moreover, being listed on the Approved Supplier List by world-leading multinational corporate customers
mandates adherence to their environmental standards. The group has earned the trust of these leading
multinational companies, engaging in activities to assess and enhance environmental quality and consistently
meeting the environmental criteria set by these customers.

As a member of Thai society, the Company and its subsidiaries prioritize social responsibility, particularly
in environmental stewardship. They operate and manage their activities in full compliance with all environmental
protection laws, aiming to preserve and protect the environment. This includes establishing an environmental
protection system with clear guidelines. Furthermore, the Company has been recognized with certifications
of environmental standards from nationally and internationally accredited institutions, such as:

- Environmental management system certification ISO 14001 : 2015.

- Green Industry Certification Level 3 ( Green System ) from the Ministry of Industry.

- Environmental management system certification and management of hazardous chemicals from

customers.

- The Company has got the Best Improvement Level award from customers' participation in the Green

Excellent Activity Y2018 activity and has followed up on performance every year. In order to maintain
a sustainable environmental and chemical management system.

The group's environmental practices are as follows:

1) Support, promote, and educate workers and stakeholders about environmental impacts. Making the
most of limited resources Using clean energy or alternative energy, including reducing garbage or
waste generation. and cooperate in eliminating garbage or waste using the correct method.

2) Comply with the law as well as the requirements of stakeholders involved in environmental
management. strictly

3) Assessment of environmental risks and impacts health and safety Before investing or joint ventures
in other businesses, the Company adheres to the principles of conducting business with care and
preserving the environment.

4) Set guidelines for the efficient and effective use of natural resources, materials or equipment. Including
implementing projects or activities to reduce waste or waste generation in the production process.
and office area and cooperate in separating waste, disposal of garbage or waste using the correct
method.

5) Three types of waste management systems : general waste, recyclable waste, and hazardous waste.
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To be in accordance with the law Including compliance with the requirements of government agencies

as follows:

(a) 13- digit identification number for hazardous waste generators.

(b) Request permission from SorKor.2 to take waste or unused materials out of the factory area.

(c) Request permission from SorKor.1 to extend the period for storing waste or unused materials in
the factory area.

(d) Notification of SorKor. 3 regarding notification of details of waste or unused materials.

(e) Apply for permission from the A.P.O. 2, a license to operate a business that is hazardous to health.

(f) General garbage collectors are hired. that is allowed by law.

6) Arrange for inspection of the working environment twice a year , such as measuring chemical
concentrations, light, sound, ventilation shafts, and wastewater.

7) Carry out water treatment before releasing it into the central sewer.

8) Set up garbage disposal points for employees. By clearly separating them into sections such as general
waste, hazardous waste, and recycled waste , and providing a grid tray to prevent spills.

9) Arrange for an evaluation of the amount of chemicals in raw materials, printing ink,etc. and take action
correctly as required by law. before being put into the production process In order to confirm that
there are no hazardous chemicals contaminated beyond the prescribed limit in products sent to end
users.

10)Support the efficient use of natural resources, such as saving electricity. Reduce paper use, save water,

etc.

3.3.2 Environmental performance results.
The group of companies is aware of operating in tandem with resource management. and the environment
efficiently by setting up a working group to campaign Promote awareness about the value of resources

and the environment. Including determining related activities both inside and outside the organization.

Reducing paper use
The Company is aware of the impact on the environment. Using reused paper helps reduce the use of

natural resources that are currently scarce. Since the main raw material for producing various types of paper
is trees, reusing paper is one option to reduce pollution from paper destruction, such as burning, which
causes air pollution. The Company has set up activities. Reducing the use of paper within the organization
To encourage employees to use paper efficiently. Use double-sided paper. Document envelopes can be
reused again. Continuously campaign to create awareness of saving paper through various methods such as
posting public relations stickers, setting up boards, etc., and creating awareness of reducing forest destruction.
Including reducing the cost of the organization.

The winning employee of the slogan contest is an employee from the quality control department.

which has content that
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Forest has benefit that support all beings,
consume consciously cultivate a conscious

Reducing electricity use.

The Company continuously campaigns to reduce electricity use within the organization through work
routines such as turning off the air conditioner 15 minutes before lunch time and before work ends, turning
off electricity during lunch breaks, including turning off the air conditioner, computers and other electrical
appliances everytime its not in use.

In addition, The group is able to reduce costs regarding electricity which uses fossil energy sources. By
installing solar panels on the roof of the head office from the beginning of 2023 , the amount of electricity
purchased from the electricity authority has decreased by 16,130 units, and there is a plan to install solar
panels on the roof of the factory. To help reduce the use of electricity from fossil energy and increase the
overall expenses of The group of companies. In addition, the Company It will use electricity from solar
energy, which is more clean energy. This is a part that will help reduce the greenhouse gas problem from

the release of carbon dioxide into the atmosphere.

Waste management from the production process.

The Company adheres to guidelines for systematically managing trash and waste generated from business
operations with the principle of 3R: Reuse Reduce Recycle. Hinsitsu (Thailand) Public Company Limited Group
is a group of subsidiaries. which is in the production industry There is a waste separation system such as
general waste, recyclable waste, and hazardous waste, etc., and experts are hired to dispose of each type
of waste to remove and dispose of according to the law. Except that recycled waste will be sold to the
next buyer. Including creating awareness and participation with those involved to reduce the amount of

waste and use resources efficiently.

Management to reduce greenhouse gas problems.

The Company prioritizes management efforts to mitigate greenhouse gas emissions. It undertakes various
activities aimed at reducing its impact on greenhouse gas levels, such as minimizing electricity and paper
usage. Currently, the Company is initiating the process of examining and gathering data to establish objectives,
guidelines, and strategies for mitigating greenhouse gas issues, including commencing the measurement of
its greenhouse gas emissions. In 2023, it was determined that the Company and its non-manufacturing
subsidiaries emitted 83.12 tons of carbon dioxide in Scope 2 (electricity consumption) and 372.18 tons of
carbon dioxide in Scope 3 (usage of tap water, office supplies, and fuel combustion during travel).

Furthermore, the Company has implemented a solar energy system (Solar Rooftop) with a capacity of
30 kWp. This installation enabled the Company to save 8.97 tons of coal in 2023, equating to a reduction
of 10.66 tons of carbon dioxide emissions. This reduction is comparable to the environmental impact of

planting 15 trees, contributing to the effort to alleviate the greenhouse gas problem.
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Environmental Benefits

8.97t 10.66t 15

Standard CO.Reduced Equivalent
coal saved trees planted

On December 29, 2023, Simat Label Company Limited, a subsidiary of the Company, signed a power
purchase agreement for the installation of a solar energy production system (Solar Rooftop). The transaction
value does not exceed 60 million baht, starting with an initial capacity of approximately 600kWP, and it
may expand to a maximum capacity of approximately 900kWP over a period of 15 years. This agreement
was made with Natural Power Energy Company Limited, another subsidiary within the same group, aiming
to reduce the operating expenses of the Hinsitsu Group. Additionally, this initiative decreases the amount of
greenhouse gases emitted from the organization's operations (Carbon Footprint), contributing to the commmunity
and the environment. This move is part of the organization's commitment to sustainable development
across all dimensions, including ESG (Economics, Social, Good Governance).

Sustainability management in the social dimension.
3.4.1 Social policies and practices

The group of companies has established social policies and guidelines, encompassing various aspects
such as social responsibility, conducting business with fairness, respecting human rights, fair treatment of
labor, customer responsibility, environmental care, participation in community or social development, and
a code of ethics for business operations. These include anti-corruption, good corporate governance,
recruitment policies, and policies for employee training and development. Additionally, The group is
committed to adhering to the principles of compliance with laws related to social management in business
operations, including policies and practices on human rights and the fair treatment of labor.
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Doin iness with fairness.

The Company and its subsidiaries are dedicated to conducting business with integrity, fairness, ethics,
and a commitment to engaging in commercial competition based on ethical business principles. They
adhere to laws and principles of equal trade competition and strictly oppose any behavior that undermines
fair competition, such as acquiring confidential information from business competitors, engaging in bribery,
or any dishonest trade practices. Furthermore, the Company upholds the intellectual property rights of
others and enforces a policy requiring personnel to comply with laws or regulations related to intellectual
property rights, including the use of legally copyrishted computer software, among others. Additionally,
the Company has initiated a campaign project aimed at promoting and instilling a sense of social responsibility
among employees at all levels.

Human rights policies and practices.

The Company and its subsidiaries have a policy of supporting and respecting the protection of human
rights. By treating those involved, whether employees, communities, and surrounding society, with respect
for human values, equality and equal freedom. Does not violate basic rights and does not discriminate
whether in terms of race, nationality, religion, language, skin color, gender, age, education, physical
condition or social status Including ensuring that the business of the Company, its subsidiaries and/or
associated companies is not involved in human rights violations such as child labor and sexual harassment,
etc. In addition, the Company promotes monitoring of compliance with human rights requirements. By
organizing participation in expressing opinions and channels for filing complaints for those who have
suffered damage from rights violations arising from the Company's business operations. and take appropriate
remedies.

Board of directors, executives and employees Recognize the importance of and respect basic human
rights in all aspects. and comply with relevant laws, including:

1) Respecting the rights and freedoms that are basic necessities that everyone should receive equally,
equally, and fairly, without discriminating against differences in race, national origin, religion, culture,
skin color, language, way of life, gender, occupation, appearance, place of residence, and physical
fitness. differences in economic status politics and society

2) Do not discriminate and have bias based on individual differences such as race, nationality, religion,
political opinions, etc., both in terms of employment. Payment of compensation promotion Employee
training and development

3) Promote, support, and provide employment opportunities for the disabled, the elderly, and those
who have been released from prison. To create a career and a stable income

4) Provide equal opportunities to workers of all nationalities and languages in all aspects such as welfare
and compensation. Access to information and documentation in a language that is understandable

5) Performing duties with care To prevent possible violations of human rights

6) Do not support the use of illegal labor or the use of child labor

7) Communicate, disseminate, educate, understand and support those involved in the value chain. In
participating in conducting business with ethics Respect human rights and comply with human rights
principles

8) Provide fairness and protection to individuals who report human rights violations related to the

organization.
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Guidelines for fair treatment of labor.

The Company believes that employees are the Company's most valuable resource. Therefore, employees
are encouraged to develop themselves continuously to increase their knowledge and skills in work. The
Company also provides appropriate and fair compensation to employees by comparing with the compensation
of other companies with similar sizes and business types. In addition, the Company has allocated various
welfare benefits that are sufficient and consistent with the actual situation. In 2023, the Company has taken
important matters related to employees as follows:

1) In addition, the Company pays salaries and bonuses similar to other companies. which have a similar
size and nature of business It has also provided a provident fund for all employees. And there is
accident insurance and group life insurance to employees who have to go out to serve customers.

2) Arrange for employees to receive training in various courses. both inside and outside the country to
increase knowledge and operational skills, resulting in the Company's competitiveness increasing with
more than half of the total number of employees receiving training.

3) Company introduction training has been organized for all new employees. To be aware of the policy
corporate culture and work guidelines.

4) Provide various welfare benefits For employees as required by law, such as social security, living
expenses, diligence allowance, provident fund.

5) Arrange a health check for employees once a year, such as a chest x-ray ( X-Ray), physical examination
by a doctor ( PE), general urine test ( UL), liver function test. Lung function test Hearing performance
testing, testing for Toluene to prevent excessive amounts in the body that can cause toxic effects on
the body.

R nsibili mer.

The Company acknowledges the crucial role of customers in its business success and, as such, offers a
wide range of hardware equipment, including mobile computers, barcode devices, and other related equipment
for data storage and management systems within organizations. These products are of high quality, allowing
customers to select options that best meet their needs and fit their operational systems. Additionally, the
Company offers various services, such as equipment rental and annual maintenance contracts, ensuring
customers derive maximum benefit from their offerings. Moreover, we have designed and developed soft
ware for use with these devices, such as mobile computers and related equipment, to enhance usability and
compatibility with customers' information systems. This approach is aimed at creating and maximizing customer
satisfaction.

Policy and r nsibility for soci nd th ic.

The Company is confident in achieving continuous and steady progress, emphasizing that peace within
society and sustainability in the environment are foundational to this success. Consequently, the Company
recognizes the importance of being a responsible and contributing member of society, embracing social
and environmental responsibilities in various forms that align with its capabilities. We believe in supporting
social projects not necessarily through significant financial investments but through consistent actions reflective
of the Company's capacity, with all members of the Company encouraged to participate. A successful social
contribution project is seen as one that fosters interaction between the donor and the recipient, ensuring
smooth and ongoing progress. Therefore, the Company provides support to the communities surrounding
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the Company as well as remote communities. The Company will consider providing support as necessary
and appropriate, such as donating computer equipment to schools and temples.

3.4.2 Social performance results.

The group is committed to treating all employees and workers with fairness, from the point of employment,
through compensation, benefits, training, and development, to manasging safety, occupational health, and
the working environment. This approach is aimed at fostering a sense of unity, making every employee and
worker feel part of one family. In 2023, the Company undertook the following operations for its employees:

Employees of the Company and subsidiaries which are not in the manufacturing industry

Employment at the end of 2023

Number of employees (people)

Employee type

Full-time employees (excluding disabled employees) 167 177 11

Disabled employees 1 1 0

Total number of employees

To provide individuals with disabilities the opportunity to utilize their capabilities for earning income,
achieve self-reliance, and alleviate family burdens, the Company actively employs people with disabilities
in compliance with the Act on Promotion and Development of the Quality of Life of Persons with Disabilities.
By the end of 2023, companies and subsidiaries outside the manufacturing sector have employed individuals
who are registered as disabled, hiring 2 people under Section 33.

Furthermore, the Company organizes activities to foster relationships and promote the development
of strong bonds with employees. These include New Year's celebrations, Company merit-making events,
Songkran festival activities, and safety week, among others.

Employee training.

Average number of

Total employees Number of trained . Total training
(prople) employees (people) training hours per hours
prop ploy peop person
2021 371 127 2 762
2022 284 121 3 726
2023 357 147 5 1,812

s19vuUs=U 2566 (Lwu 56.1 One report)

Us0n Tsuun inalulad S1da (Ukisu)

47



Statistics on accidents during work.

Statistics on accidents during work (people)

Year 2021 Year 2022 Year 2023
0 0 0

Employees of subsidiary companies in the manufacturing industry.

Employment at the end of 2023.

Number of
L
—— Employee type employees (person)
monthly employee 58 55
(Excluding disabled employees)
HST Daily employee 14 15

Disabled employees 0 2
monthly employee 68 39

(Excluding disabled employees)

SL Daily employee - 1

Disabled employees - -

monthly em'ployee 5 11
o (Excluding disabled employees)
Daily employee 12 9
Total number of employees 157 LE
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Number of employees (person)
Employee type
ﬂ

monthly employee

HST Daily employee 0 22 0 7 0
Disabled employees 2 0 0 0 0
monthly employee 107 - - - -

SL Daily employee 1 - - - -

Disabled employees - - 5 . .

monthly employee 3 10 0 2 1

HPT
Daily employee 0 20 0 1 0
Total number of employees 180 72 (0] 32 5

*Others include Malaysia, China, Japan.

To give people with disabilities the opportunity to use their abilities to earn an income. self-reliant, to
reduce the burden on families, the Company therefore employs disabled people in accordance with the
Act on the Promotion and Development of the Quality of Life of Persons with Disabilities. In 2023, the
Company has 2 full-time employees who are registered as disabled according to Section 33, as required by
law, a ratio of 1:100 people.

In addition, the Company has organized activities to build relationships and help promote and develop
bonds with employees, such as New Year's events, Chinese New Year and Songkran, etc. Including supporting
social and community activities. To strengthen good relationships among employees and give back to society
with good activities.

Employee turnover rate.

Employee turnover rate

Year 2021 Yaer 2022 Year 2023 m

HST 2.86% 2.89% 3.57% < 5%
SL 2.43% 2.10% 1.65% < 5%
HPT 10.31% 4.70% 5.04% < 5%
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Employee training

Ratio of employees who have received training

Year 2021 Year 2022 Year 2023 m

HST 83.00% 84.21% 92.59% > 80%
SL 97.68% 97.74% 98.00% > 80%
HPT 41.66% 84.21% 92.59% > 80%

Statistics on accidents in the workplace of employees

Statistics on accidents during work

Year 2021 Year 2022 Year 2023 m
0 0 0 0

HST

SL 3 0 0 0

HPT 0 0 0 0
Customer

The Company continues to develop good products and services. To meet the needs of customers and
create positive long-term relationships customer satisfaction is one of the Company's important goals.
Therefore, the Company conducts customer satisfaction surveys every year.
In 2023 , the Company conducted a customer satisfaction survey. Installed broadband internet in Bangkok
and the surrounding area for 411 customers by sending a survey of satisfaction scores in 5 areas, namely:
Service time is fast and on time. Provide advice on use and equipment systems/advise/explain the cause
of problems, neatness of installation or troubleshooting. Human relations, dress and politeness of officials
Satisfaction with the service of the officers It appeared that the satisfaction score was very good, 99.10%
percent , with the following details:




Score

Assessment topics Should Not giving Full

good moderate  fair . . received percentage
(January - December) improve information score
Service times are fast and on
) 261 8 1 - - 4 3.96 98.9%
time
Able to give advice on use
of equipment systems/give
) . 263 6 1 - - a4 3.96 99.1%
advice/explain the cause of
problems well.
Completeness of installation 141
) 263 6 1 - - 4 3.96 99.1%
or troubleshooting
Human relations, dress and
. ) 264 5 1 - - 4 3.97 99.2%
politeness of officials
Satisfaction with the service
) 266 3 1 - - 4 3.97 99.4%
of the officials
99.1%

Between July — October 2023, the Company conducted random customer satisfaction surveys. In the
electrical appliance industry, there are 35 companies that the Company regularly trades with. By sending
a survey to score satisfaction in 6 areas, including the service of sales staff. Product quality and product
delivery and communication, following up on complaints and controlling the use of chemicals. To listen
to opinions from customers, it appeared that the satisfaction score was 222.4. The evaluation results were
grade A=33 cases. Grade B=2 cases. By the Company's goal, the Company must receive a satisfaction score
of grade B or higher, 100% . The Company has the following evaluation criteria:

> 224 A
> 196 B
> 168 C
< 140 F
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However, if the evaluation results receive a grade of C and / or F, the relevant parties must hold a
meeting and find a solution.

In addition, in 2023 between July — November, the Company conducted a random customer satisfaction
survey of 10 customers (details in the table below) from 40 customers who trade regularly. It appears that
the average satisfaction score was 96.15 percent , with the goal having to be at least 80 points, with details

as follows:
received
Product quality 19.00
Solving and preventing problems 400 378 9.45
CAR response time 400 382 9.55
On time delivery 800 776 19.40
Send the complete amount of products 400 396 9.90
Completeness of documents 400 392 9.80
Speed of response to customers 200 194 4.85
Consulting about products 200 191 a.775
Bidding period 200 188 4.70
Sample delivery time 4.725

together 4,000 3,846 96.15

mmunity an |

The group engages in business with a keen awareness of its social, community, and environmental
responsibilities, aiming for growth and sustainability in its operations. We prioritize conducting our business
with care and consideration, mindful of the impact on all stakeholders. Emphasizing the reduction of
environmental impacts and steering clear of operations that could adversely affect the quality of life in
communities surrounding our facilities, we support activities that benefit the public and contribute to
community development. The group's companies within the manufacturing sector have not received any
complaints from the community regarding social and environmental issues.
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The Company initiates campaigns to support and motivate its employees and those of its subsidiaries
to value and engage in CSR activities. This is achieved by regularly educating and disseminating the
Company's operational guidelines, fostering an awareness of coexistence and responsibility towards the

community, society, and the environment.
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Subsidiary companies in the manufacturing sector have launched a campaign encouraging employees
to segregate recyclable waste from the consumption of soft drinks and beverages into three main categories:
1) aluminum cans, 2) plastic bottles, and 3) glass bottles. These are then collected and sold to recycling
firms for reuse. The proceeds from the sale of this recycled waste are donated to the International
Association of Persons with Physical Disabilities. Such CSR activities benefit the social, economic, and
environmental dimensions, aligning with the Company's objectives.
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ration in organizing bilateral v ion ion m

Simat Label Company Limited has entered into a cooperative agreement with Minburi Technical College
to organize bilateral vocational education aimed at producing and developing vocational education
personnel. This initiative promotes and supports the enhancement of professional skills for industrial technicians
and related commerce sectors, aligning with the government's policy to improve the quality and experience
of students and educational staff. The agreement includes the exchange of knowledge and technology
between educational institutions and business entities for a duration of five years, starting from January 26,
2023. Students enrolled in the dual vocational training system will receive training and access to tools,
machinery, materials, and equipment in their fields of study, in collaboration with the college to develop
vocational training plans, teaching and learning methods, and to evaluate vocational training outcomes.
The Company also provides student welfare in accordance with its regulations.

From May 2, 2022 to February 24, 2023, the first cohort of four students underwent vocational training.
By the end of this period, all four students had gained knowledge and experience from their professional
training and successfully passed their supervisor's evaluation. Notably, one student was selected for a
full-time position as a graphic designer officer at Simat Label Company Limited.
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CSR through government projects

The Company is aware of its important mission beyond doing business. We do not aim only to create

success for the organization in terms of income only. but also aims to create a mission between the

organization and society To be able to grow together with strength and stability Therefore leading to the

implementation of the project to provide internet services in remote areas. in the northeast Covers an area

of 7 provinces: Kalasin, Mahasarakham, Yasothon, Amnatcharoen, Roi-et, Sisaket, and Ubonratchathani, under

a 5- year service contract with The National Broadcasting and Telecommunication Commission.

Project objectives:

1) To provide high-speed internet service ( Broadband Internet Service ) in villages in remote areas.

2) Support digital economic and social policy Upgrading telecommunications infrastructure to drive the
country's economy Drive the mission of providing universal basic telecommunications services and
social services of The National Broadcasting and Telecommunication Commission.

3) For government and private agencies located in areas that do not have services or areas that have
services but are insufficient There is an opportunity to access efficient telecommunications services
and can be used as a tool for improving the quality of giving Providing public services through
telecommunications and information networks.

The details of the project are divided into 5 types as follows:
1) Providing public high-speed internet service (Wi-Fi) in the village consists of providing signal distribution

equipment sets (wireless) and high-speed internet signals at 2,102 locations.
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2) Providing a public high-speed internet service center, USO Net , consists of providing a service
location. By constructing a service building within the school area according to the drawing. Specified
items Ready to provide computers, high-speed internet equipment (Wi-Fi) and other facilities. Other
conveniences at 16 locations.
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3) Providing a public high-speed internet service room, USO Wrap, consists of providing a service location
by renovating the school's classrooms according to the specified format, along with providing

computers, equipment, and other facilities according to schools, totaling 169 places.
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4) Providing public high-speed internet signal service for schools consists of providing a set of signal
transmission equipment (wireless and wired) for high-speed internet signals. Computers with

equipment and others at 380 schools.

il 5,9U64UH_L1_03_.DBDEIBE
Fhua luuuay, oalna s 4413‘0_
e .y -.

5) Providing public high-speed internet signal service for Sub-district Health Promoting Hospital (Last mile
to Sub-district Health Promoting Hospital) consists of providing a set of signal transmission equipment
(wireless and wired), high-speed internet signals, and others at 2 Sub-district Health Promoting

Hospitals.
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Providing internet centers in schools and community hubs in remote areas lacking basic
telecommunications services is aimed at enhancing access to and usage of internet services. In today's world,
the internet plays a crucial role in knowledge development, promoting learning for students in rural regions,
fostering career development for community members, and contributing to sustainable community strengthening.

Engaging in such projects encourages community members to utilize computer services, the internet,
and typing work, among others. It also serves as a learning center for young people and the general public
to acquire basic technological skills applicable in daily life, potentially beneficial for future use.

The objectives can be divided into 4 items as follows:

1) Use technology and the internet to support education.

2) Use technology and the internet to support and alleviate inequality.
3) To transfer knowledge about technology and the internet.

4) To create sustainable knowledge and careers for all groups of people.

Educational support activities, such as utilizing the USO Wrap room for teaching by school teachers,
leverage technology and the internet as educational tools. This includes learning English through the Live
Worksheets website, studying mathematics with the GSP program, conducting online exams, and more. Staff
members facilitate teaching and learning activities within the center and provide guidance on using the
internet safely and effectively.

Sports activities, including E-Sports, are also integrated within the school environment, allowing students
to fully showcase their talents and effectively use their phones, computers, and internet access.

The initiative organizes activities aimed at reducing inequality and fostering career development for
community members by offering free access to technology and the internet. This creates a space for wireless
or remote communication at no cost and serves as a training hub for various career-building opportunities,
such as insurance officer training and opening online stores. Additionally, it acts as a platform for promoting
community products both online and offline, including direct sales within the community.

Efforts to promote and support villages and communities include acting as an integration point for
donating items, parcel delivery and receipt, school document collection, and serving as a training venue for
various organizations. It provides a space for online learning and work for students and promotes
extracurricular activities within the community. Special classes for students, both from the school and others,

are offered during holidays, further contributing to the community and school support.
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4. Management Discussion and Analysis : MD&A

4.1 Analysis of operations and financial status

Performance Unit : million baht
increase
list Year 2023 Year 2022 (decrease)
quantity | proportion
Sales and service income 871 100% 922 100% (51) (6%)
Cost of sales and services (614) | (70%) | (608) | (66%) 6 5%
Gross profit 256 29% 314 34% (58) (5%)
Other income 8 1% 7 1% 1 0%
Selling and administrative expenses (201) | (23%) | (202) | (22%) (1) 1%
Loss from devaluation of assets (23) (3%) (4) (0%) 19 2%
Profit (loss) before financial costs and equity etc. 39 4% 115 12% (76) (8%)
Financial costs (19) (2%) (16) (2%) 3 0%
Interest in net profits of associated companies 0 0% 1 0% (1) (0%)
Profit (loss) before income tax 21 2% 100 11% (79) (8%)
income tax 4 0% (15) (2%) (19) (2%)
Net profit (loss) 24 3% 85 9% (61) (6%)
Other comprehensive income 0 0% 1 0% (1) (0%)
The portion that belongs to a non-controlling interest. 0 0% 22 2% (22) (2%)
profit (loss) attributable to the parent company 24 3% 64 7% (40) (4%)

The profit (loss) of the company and its subsidiaries (portions owned by the parent company) for the year
2023 amounted to 24 million baht, marking a decrease of 40 million baht from 2022. The primary cause was a
decline in income by 51 million baht. The cost of sales and services rose by 6 million baht (details provided in the
income/cost structure table, categorized by business type). Loss from asset devaluation increased by 19 million

baht, and income tax decreased by 19 million baht, with details as follows:
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Unit : million baht

Business pro-
Income / . P Silk Govern- service
ducing and i Renewable
cost structure IT R Screen ment business
K distributing . k energy other | together
separated by business Printing project broadband .
X label X i X business
business type Business business internet
products
Year 2023 2 236 194 271 56 a4 68 871
income 1% 27% 22% 31% 6% 5% 8% 100%
cost 4 162 124 175 57 32 60 614
Year 2022 3 239 338 2711 57 0 14 922
income 0% 26% 37% 29% 6% 0% 2% 100%
cost 6 155 213 164 59 0 11 608
increase (decrease) (1) (3 (144) 0 (1) a4 54 (51)
income | (33%) (1%) (43%) 0% (2%) 0% 386% (6%)
cost ) 7 (89) 11 ) 32 49 6

1) Silk screen printing business.

Sales in the Silk Screen Printing business declined due to the global economic downturn, leading to
reduced orders from customers in the electrical appliance manufacturing industry. This decrease is also
attributed to the limited demand for silk screen printing products among manufacturers of electrical
appliances and electronics. Despite the company's efforts to expand its market share among existing
customers, there was limited success due to the diminishing global demand for electrical appliances.

During the factory relocation period between the 2nd and 3rd quarters , the company lost business
opportunities. in producing parts for new customer products.

2) Renewable energy business
In 2023 , the Group has income from sales. Installation and maintenance of engineering systems and
electrical equipment , renewable energy.

3) Other businesses.
Other types of business in 2023 will increase from the sale of ready-made products of the Group. Including
recognizing income from delivering work to customers of subsidiaries.

4) Loss from devaluation of assets.
Loss from devaluation of assets The increase in 2023 comes from impairment of business assets. Providing
broadband internet service worth 20 million baht.

5) Income tax.
Lower income taxes in 2023 come from the recognition of deferred tax assets.

.I.s
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Financial Status

Unit : million baht

list 31 December 2023 31 December 2022 | increase (decrease)
Current assets 590 33% 646 38% (56) (5%)
Non-current assets 1,201 67% 1,038 62% 163 5%
Total assets 1,791 100% 1,684 100% 107 0%
Current liabilities 209 12% 327 19% (118) (8%)
Non-current liabilities 357 20% 103 6% 254 14%
Total debts 566 32% 430 26% 136 6%
Shareholder's equity 1,225 68% 1,254 74% (29) (6%)
Total liabilities and shareholders' equity 1,791 100% 1,684 100% 107 0%
Important financial ratios
list 2023 2022
1. Ratio of efficiency in profit to total assets (ROA) 1.41% 4.91%
2. Working capital ratio (Current Ratio) 2.83 times 2.80 times
3. Debt to Equity Ratio 0.46 times 0.34 times

1) Return on assets (ROA)

For the year 2023, the Company can make a profit of 1.41 percent from the company's average total

assets .
2) Current Ratio

At the end of 2023, the Company has liquidity in short-term debt repayment 2.83 times.

3) Debt to Equity Ratio (D/E ratio)

At the end of 2023 , the company's debt burden compared to owner's equity was 0.46 times.

Cash Flow Unit : million baht
cash flow statement
Increase
Operational Investment Financing (decrease)
activities activities activities
Year 2023 12 (412) 252 (148)
Year 2022 195 (78) 13 130
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The cash flow of the company and its subsidiaries for 2023 has seen a total decrease of 148 million baht
compared to the end of 2022.

From operations in 2023, the net cash flow received amounted to 12 million baht.

Regarding investments in 2023, there was a net cash flow usage of 412 million baht, which includes
the purchase of a 3 percent investment in Hinsitsu (Thailand) Public Company Limited for 52.5 million baht,
and expenditures on equipment, buildings, and assets in the renewable energy business of subsidiaries
amounting to approximately 294 million baht.

The cash flow from financing activities in 2023 resulted in a net cash flow receipt of 252 million baht,
arising from short-term loans of subsidiaries for revolving purposes, and long-term borrowing from financial
institutions by the group of companies to finance the purchase of equipment, buildings, and assets in the
renewable energy business.

4.2 Factors or events that may significantly affect the financial position or operations
in the future.

The company is currently awaiting the decision of the Supreme Administrative Court, which could impact
its financial position. The situation can be summarized as follows:

On July 29, 2011, the Company received approval from the Extraordinary General Meeting of Shareholders
No. 1/2011 to sign a lease agreement for fiber optic network equipment in Nakhonratchasima and Chiangmai with
National Telecommunications Public Company Limited, allocating a total investment not to exceed 520 million
baht for a contract duration of 60 months.

The Company executed lease agreements for the use of fiber optic network and equipment in Nakhonrat-
chasima and Chiangmai on June 10, 2011, and June 13, 2011, respectively. Following the purchase and installation
of the necessary equipment, the entire system was handed over to National Telecommunications Public Company
Limited (the "Party") (formerly CAT Telecom Public Company Limited ("CAT")) for the networks in Nakhonratchasima
and Chiangmai on May 21, 2012, and July 11, 2012, respectively. However, the Party failed to conduct the required
inspections and did not fulfill the contract terms. Despite multiple written demands from the company, the Party
took no action, leading the company to terminate the contract on February 22, 2013.

On December 26, 2013, the company initiated legal action in the Administrative Court, seeking damages
of 665.62 million baht, resulting in the case being registered as Black Case No. 2518/2013. The court agreed to
consider the complaint on February 6, 2014.

On December 20, 2018, the Administrative Court delivered its judgment in Red Case No. 247/2018, ruling

that the Party must compensate the company as follows:

1) For damages resulting from the Company providing equipment used for controlling and monitoring the
network system, the opposing party is required to pay compensation totaling 53.23 million baht, with
an interest rate of 7.5 percent per annum.

2) The opposing party is also obligated to return the bank guarantee and reimburse the bank guarantee fee
of 0.14 million baht per annum from the date the lawsuit was filed until the letter of guarantee is
returned to the company.

3) Regarding the Company's missed opportunity to generate profits from its business operations, the
Administrative Court concluded that the estimated lost opportunity damages were not actual damages
and were not directly related to the incurred damages. Therefore, the court could not award damages
for this claim.
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From the judgment of the Administrative Court, The Company's management has considered that the damages
that the Company sued for the main damages are still unclear and not closely related to the actual damages.

On January 18, 2019, the Company appealed to the Supreme Administrative Court regarding the case,
presenting additional facts about the investment made in purchasing equipment, installation labor costs, and
financial expenses incurred during the network construction, which totaled 434.24 million baht. The appeal
against the Administrative Court's judgment was for a sum of 448.45 million baht, and a fee of 0.59 million baht

was deposited for filing the appeal. Currently, the case is still under review by the Supreme Administrative Court.

4.3 Important financial information

4.3.1 Statement of financial position

STATEMENT OF FINANCIAL POSITION

Unit : Thousand Baht 31 Dec 2023 31 Dec 2022 31 Dee 2021 31 Dee 2020

ASSETS

CURRENT ASSETS

Cash and cash equivalents 62,734 4% 210,243 12% 80,586 5% 161,709 9%
Trade and other current receivables - net 146,035 8% 150,068 9% 183,506 10% 203,249 12%
Current contract assets 207,847 12% 187,913 11% 390,731 22% 158,968 9%
Cost of government project - net = 0%e - 0% 3 0% 13,096 1%
Inventories-net 123,618 T 97,403 6% 105,282 6% 78,250 5%
Advance for government project = 0% = 0% 174 0% 1,634 0%
Current financial assets 50,589 3% = 0% T 0% - 0%
Total Current Assets 590,823 | 33% 645,627  38% 760,279 | 43% 616,906  36%

NON-CURRENT ASSETS

Non-current financial assets 54,391 3% 49,441 3% 113,121 6% 119,371 1%
Non-current contract assets - net 90,779 5% 59,000 5% 83,272 5% 78,873 5%
Investments in associated companies 31,823 2% 31,813 2% 31,195 2% 31,066 2%
Land, buidng, equipment and leasehold improvement - net 581,658 32% 329,730 | 20% 174,809 10% 158,903 9%
Right-of-use-assets-net 22,940 1% 33,603 1% 484587 3% 61516 4%
Fiber optic network equipment-net 201,994 11% 284,604 = 17% 349,390 20% 407,860  24%
Fiber optic network equipment under construction < %6 & 0% i 0% 12302 1%
Goodwill 125,983 7% 125,983 7% 125,983 % 125,983 7%
Deferred tax assets 47,126 3% 37,256 2% 35,044 2% 58,123 3%
Other non-current assets 43918 2% 57,068 3% 37.089 2% 4,669 3%
Total Non-Current Assets 1,200,612 67%| 1,038,548  62%| 1,000390  57%| 1,098,666 @ G64%
TOTAL ASSETS 1,791,435 100%| 1.684.175 100%( 1.760.66% 100%)| 1715572 100%
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STATEMENT OF FINANCIAL POSITION (Continued)

Unit : Thouzand Baht 31 Deec 2023 31 Dee 2022 31 Dec 2021 31 Dec 2020
LIABILITIES AND SHAREHOLDERS' EQUITY
LIABILITIES
CURRENT LIABILITIES
Short-term loan from financial institations 35,000 2% 12,795 1% 90,000 5% 317,742 19%
Trade and other current payables 96,409 5% 147,110 9% 103,950 6% 263,000  15%
Current portion of lease Habilities - net 12,281 1%% 13,690 1% 15,943 1% 19,249 1%
Current portion of other financial iability - net 9,983 1% ~ 0% J 0% % 0%
Current portion of long-term loan from financial instimtions 51,434 3% 145431 9% 203,003 12% 143,472 8%
Short-term loan from related parties and directors 0" i 0% 0% 12,500 1%
Other Current Liabilities 3,902 0% 8,104 0% 9816 1% 14,809 1%
Total Current Liabilities 209,009 | 12% 327,130 | 19% 425,712 | 24%% 770,772 | 45%
NON-CURRENT LIABILITIES
Lease liabilities-net 9,792 1% 17,968 1% 28,178 1% 31,757 2%
Other financial hability - net 56,888 3% = 0% J 0% % 0%
Long-term loan from financial institutions - net 266,489 15% 65,462 4% 135,008 8% 236,348 14%
Non-current provisions for employee benefits 23451 1% 20,100 1% 18,661 1% 17,559 1%
Total Non-Current Liabilities 356,620 | 20% 103,520 6% 181,847 10% 285,664  17%
TOTAL LIABILITIES 565,629 31% 430,660 16% 607.55% 35%)| 1.056436 61%
SHAREFHOLDERS' EQUITY
Share capital 648,565 | 36% 648,565  39% 648,565 = 37% 526,882 31%
Paud in capital in excess of par value 219,321 12% 219,321 13% 219,321 12 % 69211 4%
Retamed earnings - Legal reserve 11,191 1% 10,569 1% 9246 1% 1,301 0%
Retained earnings - Unappropriated 121,961 7% 98,109 6% 35,849 2% (31,970) 2%
Other Component (5,696) 0% 39,46 2% 38,543 2% (51,318) 3%
Total equity of the parent company 995,342 | 56%| 1,015,610 @ 60% 951,824 | 54% 514,316 30%
Non-controlling interests 230464  13% 237,905 | 4% 201,286  11% 144,820 8%
TOTAL SHAREHOLDERS' EQUITY 1225806 68%| 1253515 T4%| 1153110 | 65% 659,136 38%
TOTAL ITABILITIES AND SHAREHOLDERS' EQUITY 1,791.435 100%| 1.684.175 100%| 1760669 100%( 1,715,572 100%
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4.3.2 Income statement

STATEMENT OF INCOMES
Unit : Thousand Baht 2023 2022 2021 2020
Revenues

Revenues from sales and services 599,895 650,696 702,544 688,555

Revenues from government project 270,640 271,019 268,937 331,539
Total revenues 870,535 921,715 971,481 1,020,094
Cost

Cost of sales and services (438,060) (444 .220) (436,260) (433,516)

Cost of government project (176,280) (163,607) (174,193) (279.636)
Total cost (614,340) (607,827) (610,453) (713,152)
Gross profit 256,195 313,388 361,028 306,942
Gain on exchange rate - net 604 326 (99) 211
Other income 6,852 6,650 3,918 16424
Distribution cost (25,350) (34,347) (34,963) (34,657)
Administrative expenses (175,559) (167,973) (165,156) (169.289)
Loss on mpairment of fixed assets (23,007) (3.819) (17.384) -
Profit from operating activities 39,235 114,725 152,344 119,631
Fmance cost (18463) (15,552) (29,595) (36470)
Equity in net profit of associated companies 10 618 129 4,777
Profit before income tax 20,782 99,791 122,878 78,384
Income tax (expense) benefit 3,705 (15,182) (23,617) (12,244)
NET PROFIT FOR THE PERIODS 24487 84,609 99,261 66,140
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4.3.3 Statement of comprehensive income

STATEMENT OF COMPREHENSIVE INCOME

Unit : Thousand Baht 2023 2022 2021 2020
ITEMS THAT WILL NOT BE RECLASSIFIED SUBSEQUENTLY
TO PROFIT OR LOSS
Gain (loss) on remeasurements of defined benefit plans 304 1,460 1,322 (93)
Other comprehensive mcome (expense) for the vears 304 1,460 1,322 (93)
TOTAL COMPREHENSIVE INCOME FOR THE YEARS 24,791 86,069 100,583 66,047
Profit attributable to :
Equity holders of the Company 24,170 62,707 74,242 40,776
Non-controllng mterests 318 21,902 25,020 25364
24487 84,609 99,262 66,140
Total comprehensive income (expense) attributable to :
Equity holders of the Company 24474 63,583 75,564 40,682
Non-controllng mterests 318 22,487 25,020 25,364
24,791 86,069 100,584 66,046
EARNINGS PER SHARE
Basic earnings per share (Baht) 0.04 0.10 0.12 0.08
Diluted earnings per share (Baht) 0.04 0.10 0.11 0.07
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4.3.4 Cash flow statement

STATEMENT OF CASH FLOWS
Unit : Thousand Baht 2023 2022 2021 2020
Cash Flows from Operating Activities :
Net profit for the years : 24,487 84,609 99,262 66,140
Adjustments to reconcile net profi to cash
provided by (used in) operating activities :
Income tax expense (benefit) (3.705) 15,182 23,617 12,244
Depreciation and amortization 140,171 128,815 121,811 84,479
Write-off of mventories = & 5 97
Written off withholdng tax assets 682 17 5 383
(Reversal) allowance for decline values of mventories 629 6,286 3,517 12,917
Written off fixed assets 16 29 = =
Gam on cancellation of right-of-use assets 1 (373) - -
Write-off of asset = = 1,435 a
(Reversal) allowance for impairment loss of assets 22,180 3819 9,705 1,646
Allowance for mpawrment loss of contract assets 827 = = =
Equity i net loss (profit) loss of associated companies (10) (618) (129) 4,777
(Gain) loss on unrealized foreign exchange rate 26 (82) 46 (35)
Loss on provision for decommissioning costs 2,307 5,563 = =
Allowance for dama ge of inventories 228 5 = =
(Gain) loss on disposal of equipment 592 3,600 3,358 1,632
Expected credd loss 13,283 778 1,445 5,086
Nomn - current provision for emplovee benefit 3,827 3264 2,755 2,784
(Reversal) reserve for share based payment - - - (187
Non - cash director remuration = 5 2,137 o
Fmancial cost - mterest expense 18,463 15,552 29,595 34,702
Fmancial mcome - interest mcome (3,857) (3,570) (3,606) (4,125)
Profit from operation: before changes m operating
assets and liabilities : 220,147 262,869 294,953 222,540
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